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Volume One 
of the series of the Reich Propaganda Administration of the NSDAP. 

 
“The Reich Propaganda Department of the NSDAP is starting a series of books with the present work by 
Dr. Erwin Schockel, which will contain textbooks and manuals for the party's propagandists. The works 

appearing in the series are intended solely for internal party use, i.e. they remain the property of the party 
departments. 

Schockel's interesting and inspiringly designed book is highly suitable for providing valuable insights into 
the nature of the political poster and contains good suggestions for the positive further development of 

this indispensable party propaganda tool.” 
 

Hugo Fischer, Chief of Staff to the Reich Propaganda Leader of the NSDAP 
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Forward 

Within the field of political propaganda, the poster has a special role to play. This role, which is 
indisputably integral in the modern age, has not always been sufficiently appreciated; however, it is 
thanks to the political poster that a liberal and a Marxist worldview was defeated, and that National 
Socialism was able to conquer the Reich. 
There was a time in Germany when the political poster dominated the appearance of the streets; because 
its existence was almost taken for granted, it never occurred to us to consider it as such an influential 
factor in political life. 
Its constant presence in the streetscape has contributed immeasurably to influencing the thinking of the 
masses through the subconscious. This constant hammering of party slogans into people's minds by 
means of the political poster has also fulfilled the further task of forcing the minds of the masses back 
onto political grounds, occupying them with problems which, owing to the inherent inertia of the human 
mind, would otherwise have emerged much more slowly. The people were forced to occupy themselves 
with the political world that the interregnum of 1918 brought to us. 
The reaction reminded the German people of a time before the great war, of “the good old days”. But this 
focus could only find an audience among a certain small section of the population; the workers and 
laborers, meanwhile, were drawn by the spell of a different party - the KPD [German Communist Party], 
which wanted to impose an un-German materialistic world view on the people, who wanted to impose a 
Soviet-Russian empire on the German people, and which had promised them a paradise on earth. 
Had it not been for this constant influence, we would have experienced political stagnation, and there 
would never have been a revoluion of both mind and spirit. 
The National Socialist “weltanschauung” [philosophy] alone has managed to give the people a new idea, 
to show them the way that leads to a German future, a future that cannot be measured in years but in 
centuries. It has given us back our faith, which had been buried in our spirits, and it has given us back the 
knowledge of the great task that exists for the German and the Germanic people in the world. National 
Socialism once again regards Germany as the heart of Europe. Our country has a mission to fulfill, which 
fate itself has imposed on it. 
This fundamental insight by the Führer and his followers has enabled them to have larger goals in mind 
than the conquest of a ministerial chair; it has allowed them to see beyond the political squabbling of the 
parties. Their aim was not to pursue a policy of the streets - it was to work from the outset to restore to the 
people the basest form of the will to live, which would ensure their continued existence for millennia. 
The aim was to cleanse the soul of the people of all adhering dross and all foreign attachments. This work 
will show the extent to which the political poster has allowed this to happen. 
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Chapter One  
From Antiquity to the World War 

“The art of the poster lies in the designer's ability to attract the crowd's attention through form and 
color.” 

- Adolf Hitler, “Mein Kampf”, Page 196 
 
The purpose of the poster is to communicate. It is aimed at the masses. It replaces the laborious process of 
notifying individuals individually by only recording the message a limited number of times in print or 
writing. When placed in particularly well-visited locations, the poster can effortlessly and cheaply reach a 
wide range of people. 
The idea of posting notices is an ancient one. In ancient times, this was how the laws were made known to 
the people, but back then, instead of paper, it was stone and metal tablets - we are all familiar with the Ten 
Commandments of Moses and the method of publication he used. The Roman praetors and aediles 
[Roman magistrates] acted accordingly with the exact same pattern. When they took office, they had the 
summary of the thoughts and goals that were to guide their government written on white wooden tablets 
(alba); the tablets were then displayed publicly. 
Election appeals were also a familiar phenomenon in Roman imperial times. Excavations in Pompeii and 
Herculaneum have brought to light numerous wall inscriptions. These “posters”, called dipinti, were 
painted in red - more rarely in black - on the outer walls of houses. 
In the approximately 1,600 election posters that have been preserved, no fewer than one hundred different 
candidates for a wide range of offices are “advertised”. Not only did they appear on house walls, but also 
on billboards and columns, similar to those used today.1 
With the disintegration of the Roman Empire, ancient culture perished with it. The subsequent state 
structures were more primitive, and “education” was generally only found among the monastic orders. 
Reading and writing had become rare; the herald, the crier, took the place of the poster. It was only when 
the cities, and with them trade, flourished under the rule of the Salian and Hohenstaufen emperors in the 
11th and 12th centuries, and with the flourishing the merchant class in the 15th century to become the 
decisive factor of the urban community, that the importance of the town crier diminished again; only then 
did the poster once more took the place of the human voice. 
The oldest verifiable examples of posters that come close to our contemporary poster art date back to 
1469. Among others, two pictorial posters from 1516 have been preserved.2 
 
Even then, as it was up to a certain point even today, France had a considerable ability for advertising in 
art, while Germany, especially in artistic terms, held back quite a bit. 
France was quick to recognize the enormous significance of the poster in influencing the masses. In the 
ordinances of Francis I (King of France 1515-1547) on the Paris police of November 13th, 1539, the 
posting of this ordinance, “escriptes en parchemin et en grosse lettre”, was expressly ordered in all sixteen 
districts of Paris3. In 1653, the unauthorized posting of posters, and even printing without official 
permission, was punishable by death; with this we can see how their government was fully aware of the 
impact of this “means of publication”. It was only in 1772 that specially employed people were allowed to 

3 Bachon: “Les arts et les industries du papier” (1895), pg. 194. 
 

2 “Zentralblatt für Bibliothekswesen”, vol. 2, pg. 437 ff. - W. Mener: “Bücheranzeigen”. - The Poster, London: 
‘Museum in Basel’ (with two woodcut posters by Hans Holbein the Younger). 
 

1 Mau: “Pompeii in Leben und Kunst” (1900). - J. Overbeck: “Pompeii in seinen Gebäuden” (VI. Auflage, 1884). - 
Baumeister: “Denkmäler des klassischen Altertums.” - W. von Zur Westen: “Reklamekunst” (1903). 
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put up posters in Paris. Posters showing soldiers in their colorful uniforms also date from this period, 
usually used to promote the enlistment of officers. 
Until more recent times – around 1900 – the French retained this boldness in poster art. 
It was also a Frenchman who was probably the first to discover and apply the standards on which the 
external effect of a poster is based, through the figure of lithographer and painter Jules Chéret; it was he 
who adopted the realization of the long-range effect of a few colors combined in larger areas in his 
Parisian ads. He was the one who decided to put few words on his posters and limited the use of passages, 
to empathize the important in as little explanation as possible. 
 
In Germany, there were practically no artist posters at that time (1890). Economic reasons, as well as the 
reluctance of artists, caused this part of influencing public opinion to wither away. 
Maindron4 only mentions German posters towards the end of the nineteenth century - his opinion of them 
is that “they are generally well designed”, but “seem cold and heavy.” 
Considering that German posters were rarely intended for outdoor display (limited to advertising pillars or 
billboards and thus subject to significant alteration by rust), one is not surprised by this verdict. Even 
though a lot has changed in the world of artistic posters in Germany over the years, it remains true that, up 
until the post-war period, the French were masters in the field of the gripping, captivating poster. 
 
As late as 1903, the German writer and graphics collector W. von Zur Westen complained in his 
monograph “Reklamekunst”, published by Belhagen & Klasing, about German graphics and their 
unsuitable writing, which rarely matched what was depicted: “Many artists still do not consider it worth 
their while to perform the writing themselves; it then so happens that some good works are influenced by 
this consequence by the conventional or downright inappropriate form of the pen and the clumsy 
distribution on the page.” 
 
Even during the war and afterwards, little changed in this regard; it is not surprising then that our wartime 
poster propaganda did not even come close to achieving what the Western powers, especially the French, 
achieved with theirs. We entered the war with propaganda that lacked not only a unified objective but also 
the most basic skills in the use of technology. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

4 E. Maindron: “Les Affiches illustrées 1886-1895.” 
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Chapter Two 
War Propaganda 

 
The aim of propaganda is to get a certain group of people to think and then act in the same direction as the 
originator of the propaganda wants. Not superficially and with dull senses, but deliberately, consciously, 
enthusiastically - propaganda aims to influence public opinion. (For an explanation of the term “public 
opinion”, I refer to Prof. Tönnies' work, in which the most important sentences in question are cited in the 
notes).5 
The art of propaganda consists in inducing those who are influenced by it to follow the prescribed path 
willingly and joyfully. Otherwise, it is not the result of propaganda, but of dictatorship, and its effect 
ceases the moment the compulsion that has produced purely external results ends. 
Propaganda is different. Its effect must be such that it transforms and reshapes the soul of the people for 
centuries, even millennia. 
To achieve the goal, knowledge of human nature is a basic but also the most important component. No 
matter how the propagandist’s work begins, he must know the people to whom he is addressing himself. 
He must know their characteristics, dispositions, education, background, spiritual and economic interests. 
He must be able to win hearts, because, as Schopenhauer says, “What the heart dislikes, the head does not 
allow.” The propagandist must start with the very peculiar, emotional nature of the people he wants to 
influence. 
In order to do this, he must naturally have a clear knowledge of his own true nature and that of his people. 
The propagandist must be able to communicate this knowledge to the people in such a way that they not 
only believe it, but themselves recognize it and become aware of it. The propagandist must be a 
torchbearer, a guide, a teacher and a leader. He must be so imbued with the truth of his idea and with the 
compulsion to communicate it to others that he cannot help but go out among the people and preach. It is 
the power of the divine will that drives the apostles to risk their lives for the redemption of mankind. 
Everyone who listens to the voice of his blood, everyone who feels the eternal rhythm within him, 
everyone who feels part of the eternal whole, which in its happening for thousands of years has been 
called the people, must be aware that his life, his existence, is a mission. The figures of Jesus, [Ulrich] 
von Hutten [German poet], and Hitler are the perfect embodiment of this idea. They are “the flames that 
have become human”, as the Edda reports. If the propagandist does not have at least a spark of divine 
insight, then at best he will be a routine practitioner. He may possess the form, but never the content. He 
will temporarily carry away the people, but then be forgotten. 
This is why real propaganda cannot be learned, cannot be acquired through study. The basic idea of 
propaganda is not a science, but a realization. Its practice is an art. Great propagandists are as unique as 
great artists. They are shining examples for the many who, in faithful fulfillment of their duty, strive to be 
helpers to the great in the task set by fate. 
 
The art of propaganda is not an end in itself, but serves as an aid to politics.  
Adolf Hitler says in “Mein Kampf” p. 194: “Propaganda is a means and must be judged accordingly from 
the point of view of the end.” 
Politics is the executor of the moral will of a nation. War, “the continuation of politics by other means” 
(Clausewitz), is the field in which propaganda can unfold its full strength. Where political leadership and 
the popular enlightenment that goes with it are absent, defeat is inevitable, even in the most heroic 
struggle - if not immediately, then later; for spirit is stronger than matter. 

5 Prof. Tönnies: “Public opinion is the will of the intellectually most agile, the financially strongest, and the literarily 
most influential parts of the nation, which is to overshadow the parts that think differently. Public opinion… is a 
conglomeration of manifold and contradictory views... or: a public opinion is essentially the unanimous opinion, or 
at least the opinion that is considered as such, of some circle, the closed judgment of a whole community.” 
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The task of political propaganda is to support the nation in its struggle for existence and its preservation 
for centuries to come. If a government is bad, that is, if it is not the executor of a people's most 
fundamental will, it will and must fall, because the people will always rise up against it. The true and 
successful propagandist will always be on the side of the people. If the government is a good one, the 
good propagandist will join forces with it; it is then that the government and the people will form a unity, 
which, indivisibly, will form a whole. 
Good propaganda enlightens the people about the government's motives for action; it lets the people 
participate in the work of their leaders and puts them behind the government. Good propaganda thus 
supports the government in fighting or defending the nation's claims to the world. Good propaganda gives 
the politician the trump cards in the game of nations around the world. 
 
The world war has provided us with an endless wealth of illustrative material for the assessment of correct 
and incorrect propaganda measures. 
The first task of propaganda in war is to maintain the will to win and the will to persevere, and to 
strengthen the morale of the entire nation. 
The government and propaganda must coin a word that outlines the goals of the struggle and points the 
way to success. All propaganda efforts must be centered on the idea – infinitely varied in nuance – and 
unique in spirit. 
The Western Powers had found such a slogan, calling for the “liberation of the world from 
culture-destroying barbarism”. This slogan called for a fight against “the Boche [a derogatory term for a 
soldier]”, who invaded peaceful countries, burning, killing and devastating in order to destroy them. This 
idea is illustrated in all the reports of atrocities that were printed by the world press. Such lies served 
several purposes at the same time: On the one hand, they evoked revulsion and united the people in their 
will to destroy these “animals”. Secondly, they strengthened the soldiers' will to fight and to win against 
the enemy. Thirdly, they were able to turn world opinion against Germany; it is precisely this last point 
that is particularly important because of its incalculable long-term effects. It created the first opportunity 
for France during the war, without which it would never have been able to dictate Versailles. 
 

 
 

Since the poster is intended to reach all sections of the population, a simple, clear and sometimes even 
primitive image must be chosen to be successful. An excellent example of such a poster is the one that 
shows nothing more than the imprint of a bloodied hand on a white background, accompanied by the 
words: “The Hun - his Mark”. This poster probably found the widest and most successful distribution in 
all English-speaking countries. It fulfilled all the conditions perfectly; it was simple, memorable, stirring, 

11 



evoking contempt and anger towards the enemy, and ultimately achieving the intention of a satisfying act. 
The German is never presented as militarily weak, but as a primeval, insidious beast, to whose destruction 
all available forces must be combined. The posters effectively use their knowledge of human nature to 
highlight the differences between the Germans' moral and physical characteristics. There is no evil, 
depravity, and unnatural corruption that is not portrayed as a German trait.  
 

 

The basic principles according to which horror posters were drawn have always been the same. They were 
at once depictions of rapes and brutalities and, on the other hand, the breaking of the law, which was 
carried out against the defenseless. The product is the same - the German soldier as a blood-dripping, 
slaughtering monster. We Germans, in the throes of war, simply did not understand how such low and 
mean lies could be spread. Therefore, we also lacked any understanding of how great the propagandistic 
effect of such pictorial descriptions were. But anyone who has ever read the descriptions of the atrocities 
of the Red Army in [Edwin Erich] Dwinger's book “Between White and Red” recognizes how powerful it 
is. Among other things, it tells how “the testicles of the son of a White Guard general were crushed 
between two sealing stones by the Communists”. While reading this book, one was so immersed in the 
events and fates of the people that one was seized, just as they were, by an irrepressible desire to take 
revenge on such vermin. 
If one now compares the descriptions of the mass graves at Dwinger and the horror posters of the Entente, 
one must say that they are still far from a conclusion. Although the daily reports of atrocities created the 
best possible ground for poster propaganda, it still lacked the last bit of perfection. This, however, consists 
in presenting the event depicted in the poster as a single fate so strongly that it can be directly experienced 
and felt by the viewer. We see this in the poster, which shows German submarine officers shooting at a 
nurse floating defencelessly in the water. 
All in all, however, these atrocity posters do not go beyond, for the most part, psychologically speaking, 
hammering home the deliberately false and defamatory portrayal of the events. Nevertheless, this effect 
alone has been devastating, as seen in the following posters. 
 

12 



 

 

13 



 
 

The destruction of the Germans was not only a matter of self-preservation, but even a meritorious deed 
for all of humanity. 
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France, as a representative of culture and civilization, the country that claims to have taken on the 
prevention of the most sacred human rights in a hereditary lease, is once again prepared to sacrifice itself 
for the sake of the nations. (“La grande Nation!”)’ This is shown quite clearly in the poster: “La réponse 
de l'Amérique aux Boches.” This poster exemplarily fulfills all the conditions that can be placed on a 
battle poster - it raises the confidence of victory by showing that America not only recognizes the cultural 
mission of France, but makes it its own sacred cause. (The equation of the American army with the 
crusaders going off to fight in the Holy War; cf. Wilson's and Lloyd George's war speeches against 
Germany, in which they repeatedly speak of a “holy war” and a “crusade”). Furthermore, it also shows the 
practical effect of this recognition on the part of the USA, by depicting the immense crowds of strong, 
well-fed and determined soldiers advancing to support France. 
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Relatively rare are the satirical posters, as seen below, since a satirical poster is more difficult to make 
than simple lies or slander. 
 

 
(Herr Forstner Leaving Saverne with His Soldiers After Buying Some Chocolate in 1913, Illustration 

from 'Histoire d'Alsace') 
 

But it was not only in the field of atrocity posters that France excelled. French artists were not only 
technically superior to their German colleagues – particularly in the field of poster design – but, above all, 
because they were French, and as such had been educated in this insidious way of thinking for centuries. 
 
French cultural propaganda goes back centuries as a political idea. Cardinal Richelieu was probably the 
first to include this idea in his policy; by 1883 it had so many supporters among the general population 
that a summary of all these efforts could be founded in the “Alliance française” [an organization made to 
promote French culture and interests worldwide]. In 1909 the organization “Amitiés française” was added 
[an additional French promotional organization that also works with Britain]. Both were private 
organizations, which were combined in 1914 to form the state press office and were then placed under the 
control of the Foreign Ministry. This office worked to influence world opinion and, among other things, 
published newspapers in seven (!) languages. The office's main focus was on Alsace-Lorraine; but in 
other respects, too, efforts were made – and, as the world war showed, with great success – to spread 
French ideas and French ways of thinking. 
All means were used later on to gain influence over the German population in that occupied area. The 
way in which the French Bresse region managed to gain acceptance among the Germans is instructive 
from a propaganda point of view. Since it was not possible openly, the bilingual newspaper was 
distributed free of charge in bales to grocers and the like, in order to smuggle the newspaper into German 
households as wrapping paper. The efforts of the “Alliance française” did not stop with the end of the war, 
as can be seen from this, but were even increased. The “Office central d'expansion nationale”, which is 
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incorporated into the Prime Minister's Office, has approximately 12 million members, and is still 
operating all over the world today!6 (“The Political Character of French Cultural Propaganda on the 
Rhine.” Dr. Kaden and Dr. Springer. “Ten Years of Mine Warfare in Peacetime” by X, Verlag Bern.) 
The image of the French front-line soldier from the series of posters “On ne passe pas”, for example, is 
outstanding both artistically and in terms of propaganda. It is an exemplary expression of the iron 
determination not to falter or retreat. It is not a puffed up and smartly dressed soldier of the “Grande 
Nation”, but a ragged “frontline pig” speaking as a comrade to a comrade. The same applies to the equally 
well-known and award-winning poster: “On les aura!” 
 

 
 
 
 
 
 
 
 
 
 
 

6 Just now – in the spring of 1938 – the news of the founding of the French Ministry of Propaganda is going through 
the French press. Minister: Ludovic Oscar Frossard, formerly editor-in-chief of the newspaper “Homme Libre”, 
founded by Clémenceau. Cost of foreign propaganda: cultural institutes, 70 million; news, 96 million; other, 15 
million. In 1937, the special budget for the intelligence service was four times as high as in the previous five years. 
The Havas news agency receives special funding to expand its intelligence service in North and South America in 
order to “combat the expansionist efforts of German and Italian news agencies.” 
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In addition to maintaining the morale of the troops and the population, the procurement of funds for the 
war effort is the top priority. It is a testament to the ability of the Western powers and the sophistication of 
their propaganda that they spoke of “victory” or “liberation” loans. After all, they did not wage a “war” 
but fought for the “liberation of the world” from the cultural disgrace of the barbarians.  
Here we find above all the thought: Whoever has the money has the power! 
This idea appears in various forms on all of the Entente loan posters. 
The French, for example, have a poster showing a German soldier literally being thrown to the ground 
with sacks of money. 
 

 
 

In the Americans, we find him depicted in a Yankee-style hat filled with bonds (a symbol of freedom and 
democracy for America), juxtaposed with a German military helmet (the embodiment of Prussian 
militarism). The simple question 'Which?' is written beneath it. But the poster is also proof of how 
capitalistically the thinking of Americans has to be framed if the question could not be answered 
differently. 
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However, this idea is best illustrated by the English poster: “Feed the Guns with War-Bonds and help to 
end the War.”  
 

 
 

Here the subscription forms go straight to the machine gun cartridge belt, showing the use of the money 
and the necessity of this loan without any superfluous words. 
In an outstandingly skillful way, propaganda has managed to transform the self-evident patriotic duty of 
buying war bonds into a lofty ethical task, the fulfillment of which serves not the good of the individual, 
but that of all humanity. 
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In contrast to the Germans, the Western powers had an irrevocable objective: first the complete 
destruction of the enemy, then the peace they dictated. This guiding principle is also expressed in the 
following posters. 
 

 
 
The clumsiness of the German officials, who sometimes made propaganda in which things were 
sometimes claimed that did not correspond to the facts, is cruelly emphasized in the poster “And They 
Thought we Couldn't Fight.” 
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(As a small side note, regarding the poster just mentioned: There is probably no one in Germany who 
denies the fighting courage of the enemy we faced then. On the other hand, we should not forget that the 
German soldier had held out against the world, and that despite all his efforts, the enemy did not succeed 
in bringing the war to German soil! Of course, America's entry into the war decided the global conflict to 
Germany's disadvantage, but what had the fresh, well-rested, well-fed, and just as well-armed American 
soldiers achieved – they have not achieved anything of note individually. If a triumphant soldier is to be 
shown with victory trophies,that honor can only go to the German.) 
The way the captured German steel helmets are depicted is technically noteworthy. For decades, the 
image of the Prussian soldier with his spiked helmet had been impressed on the world. The illustrator 
simply added the pre-war Prussian helmet spikes to the captured steel helmets to identify them as German 
steel helmets. The poster showing the German soldier with the inscription “Gott mis uns!” (“God is with 
us!”) on his shoulder strap (!) is a counterexample to this. 
 
On the German side, attempts were also made to influence people's minds through posters. However, it is 
downright devastating not to find a single one among the hundreds and hundreds of German war posters 
that meets the stated requirements. Of course, the Western powers had also produced many bad posters – 
but there were more good ones than bad. 
All of them, good or bad, on all sides, represented an idea. Some of the German posters may have been 
good in terms of art, or more precisely, artistic technique, but in terms of propaganda they are failures. 
If you look at the angel dressed in black, white and red, or the field gray comrade holding up an anchor 
and a hand grenade, you know that these posters had no part in the success of our war bonds, lest the 
population gave their money in order to be freed from the sight of this heartbreaking kitsch as quickly as 
possible. 
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The submarine war loan poster, seen below, is also bad because it is unable to summarize a correct idea 
concisely enough and must first print instructions for understanding the image. Compare this to the 
English poster on page 19. 
 

 
 

A poster showing a wounded soldier is quite good, but insufficient, and appeals to the inherent sense of 
duty in the German people. 
 

 
 

There are many reasons for the failure of German propaganda. For one thing, there was discord in the 
government, which itself was not clear about the political goals of the war. Furthermore, there was a 
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complete misunderstanding of the effect of good propaganda. In Germany, until the time when Adolf 
Hitler intervened in politics, hardly anyone had even the slightest idea of the powerful weapon that good 
propaganda is.  
 
In General Ludendorff's notes of October 31st, 1918, regarding the armistice offer, the following 
significant passages can be found: 
“Again and again I asked the domestic authorities to promote healthy, domestic educational work, to 
strengthen the homeland's will to war and to eliminate phenomena that had to have a detrimental effect on 
the army. The home front did not provide the army with any new spiritual strength. The home front lived 
off the army, not the army off the home front... The essence of war... requires the entire world of thought, 
as well as the life and work of the nation and each individual, to be focused on war and victory. That is 
how Clémenceau and Lloyd George acted. Moreover, the army and the people were under the strongest 
enemy propaganda. Both accepted the poison offered them without willpower. ..., the will to war was 
undermined by all means… while the Entente was carried by a brilliant will to destroy. Damn it, that to 
influence the enemy nations in the same way did not come to fruition. I had asked for it again and 
again…” 
(From: Files of the Foreign Office. A.G. 6071, pr. 31. 10. 1918. Copy made from the original by Colonel 
(retired) Bernhard Schwertfeger, expert in the Commission of Inquiry into the Causes of the 1918 
Collapse). 
 
It was an unfortunate fact that propaganda was considered a completely unimportant matter in our country 
and its practice was left to hundreds of different offices. There was no unified guideline issued by the 
Reich government to act on, and as a result, all efforts in this area were ineffective from the outset. 
Furthermore, the characteristically German hereditary vice of always being able to present an issue 
“objectively” contributed to the failure. 
 
On this point, one reads the following in the memoirs of Colonel Weßel: 
“I would like to emphasize here that I personally repeatedly and emphatically spoke out against the 
publication of the enemy's full military reports in our daily newspapers, since, as I already mentioned, 
they deliberately aimed to do nothing other than distort ourselves and to give a biased and damaging 
picture of the situation. Unfortunately, this warning was not sufficiently appreciated by neither the 
political leadership, nor the military, for reason of the all too familiar German objectivity. In view of the 
German tendency, unfortunately also displayed in war, to believe the enemy more than their own leaders, 
these publications of the enemy army reports in the home country had a devastating effect and 
unjustifiably undermined the credibility of the German army reports... The German army reports were 
never allowed to be published in the press in the enemy countries, not even in 'free' America, and 
especially not in their entirety.” 
(From: “Enemy Army Reports”, notes of Colonel Weßel. Until the beginning of September 1918, head of 
the operations department at the Supreme Headquarters.) 
 
Official decrees also hindered the spread of propaganda. It is worth recalling that, for example, the 
propagandistically worded military reports of the enemies were allowed to be published in German 
newspapers. 
 
Regarding these reports, Colonel Weßel writes: 
“While the German military reports were written in the prosaic style of the general staff, the French 
reports were written by a specially selected journalist (Lieutenant Pierrefon) with journalistic imagination 
and feuilletonistic verse, with the explicitly propagandistic purpose of undermining our military reports in 
every way.” (Compare the book by Pierreson: 'In French Grand Headquarters.') 
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In addition, the publication of photos of fallen German non-commissioned officers was just as undesirable 
as the exaggeration of minor acts of war heroism by individuals.7 Of course, the fulfillment of one's duties 
as a matter of course should not be valued as something special, but from a purely propagandistic point of 
view, public praise also serves as an incentive for others to follow suit. 
 
As already mentioned, this lack of clarity about the war aims was felt by the whole nation and found the 
most diverse formulations. One recalls the Tripißian “Annerionsfrieden” (peace of annihilation), which 
was striven for by the Pan-Germans and conservatives, and its counterpart, the “Verzichtfrieden” (peace 
of renunciation), which was carried into public opinion from Philipp Scheidemann to the USPD 
(Independent Social Democratic Party of Germany). The German government itself had only once, on 
January 29th, 1917, brought out a peace offer, which also mentioned the objectives of the war. It was a 
thoroughly moderate proposal, on which Ludendorff had been apart of. Unfortunately, this offer arrived in 
America exactly two days before the German declaration of “unrestricted submarine warfare”, and so this 
perfectly serious proposal failed due to a mistake made by the Germans. 
Apart from the lack of a clear ultimate goal, the effect of the already weak propaganda was further 
impaired by another fact. Despite their promise to keep the truce, the parties continued to fight for the 
reorganization of the state (three-class suffrage). As is well known, the man in the street is more interested 
in his shirt than his trousers, and so his interest in the state's war propaganda was replaced by party 
propaganda. German propaganda abroad also suffered from the government's short-sighted measures. The 
export of German books, including the classics and scientific works, to neutral foreign countries was 
banned. This not only prevented German cultural propaganda being paid for from abroad, but also gave 
the enemy (England) the long-awaited opportunity to take over the commercial and cultural dominance in 
the Nordic countries. Not prohibited was the export of war postcards (Zille) and other hurrahcides, which 
unintentionally supported the enemy propaganda. 
 
A brief section must also be devoted here to the activities of the radical Marxists. As early as August 13th, 
1914, the opposition gathered in Hamburg (Haufenberg, Wolfheim [!], Dr. Herz [!]) and from that point 
on, the so-called “independents” worked for Germany's defeat. On December 2nd, 1914, Liebknecht 
voted against the war loans and worked openly to undermine the German people. Until well into 
November 1917, it was relatively easy to bring such subversive literature into Germany, mainly from 
Switzerland. The five-page “Manifesto of the Russian Social-Democratic Labor Party,” published in 
German on August 26, 1917, could be legally obtained through the post office and bookstores. It 
concludes with the following words: “Long live the international proletarian revolution8!” Our 
government abandoned the German people to themselves in an almost criminal manner and thus drove 
them into the arms of the Marxists.9 
 
The Germans' peculiar tendency to want to prove everything and anything with tables and figures, to 
write long-winded scientific treatises and statistics, also had the opposite of the desired effect abroad.10 
Professor Schmidt summarizes his impressions of German war propaganda in a book titled: “Political 
Advertising in War”. In it, he says, among other things: 
“It is not surprising that our leading circles made mistakes over mistakes in the staging of official political 
propaganda, and it could hardly have been otherwise: for how were these men, who had always had 
always represented only the point of view of power and had never endeavored to gain a knowledge of the 

10 H. Coren in "Everybody's Magazine", April 1919. 

9 Emil Barth: “Aus der Werkstatt der deutschen Revolution”, Verlag Hoffmann, Berlin. - Albert Haas: “Die 
Propaganda im Ausland”, Verlag Kiepenheuer, Weimar, 1916. - Wolfgang Breithaupt: “Volksvergiftung 1914-1918”, 
Verlag Köhler, Berlin und Leipzig. 

8 Ernst Drahm and Susanne Leonhard: “Unterirdische Literatur im revolutionären Deutschland während des 
Weltkrieges.” Stallingverlag, 1920. 

7 “German Censorship Book”, censorship guidelines. 
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soul of their own people, much less of other nations, how could they have known the secret laws of a 
pervasive, systematic propaganda? There has been plenty of work in the field of press propaganda... side 
by side... against each other...If our leading circles had decided in time... to establish a central press and 
propaganda office, not only would a lot of money have been saved, but... a more unified, purposeful, and 
clear influence would have been achieved.” 
 
If we, after winning so many victorious battles, ultimately collapsed, it was not because of the greater 
skill of the other side, regardless of the field, but because of the lack of political leadership in Germany. 
No Clemenceau and no Lloyd George arose for us, and because of that we collapsed. Only one thing can 
be said about Bethmann-Hollweg, Michaelis, Count Hertling and Prince Mar of Baden: they were not 
political leaders. 
The following must be clearly emphasized: it is not the failure of transmitting German propaganda 
effectively, or the particular effectiveness of the enemy covenant propaganda that bears the sole blame for 
the collapse; Propaganda does not fight the battles alone, which would be an exaggeration of its value 
when measured against the heroic deeds of our field gray men. But propaganda is a valuable weapon in 
any war, and this weapon can inflict more serious wounds than any projectile. The Wilson speech on the 
Fourteen Points is of such far-reaching importance in terms of propaganda that one can confidently assert 
that for the Western powers, the speech was as great as winning a battle in which several thousand 
soldiers would have died. (Leaflets with the “14 Points” were dropped en masse over the German front. 
[!]) 
For every nation, political leadership is the most important thing, because good political leadership is 
essential to find the ways and means for successful propaganda. 
 
The situation was quite different for enemy states. Here, propaganda had found a disproportionately 
favorable soil; it was above all France that, supported by its centuries-old tradition, was already at the 
spearhead in purely organizational and technical terms. The aforementioned supporters of French cultural 
propaganda were immediately after the start of the war brought together in the “Maison de la Presse”. 
This was the center for waging the war, its existence, let alone its effects, of which the German people had 
absolutely no idea. 
Thus the ancient slogan of French propaganda, the divine mission of France, also fulfilled its task. 
Its strategic deployment at the moment the Germans declared war was admirable. The mobilization of the 
troops, which was carried out according to a plan that had been laid out years before, without a hitch and 
with attention to even the most minor details, was as punctual as the German deployment of troops. The 
establishment of the enemy alliance propaganda worked and succeeded. What the Maison de la Presse 
meant for France, the “Crewe House” meant for England. This, too, ensured that the popular mood of the 
whole world took the direction that suited the Western powers. 
 
George Creel explains the purpose of this propaganda in the USA: 
“What we needed was not just unity on the surface, but a passionate belief in the justice of America's 
cause, welding the people of the United States into a white-hot mass.”11 
 
But any means were justified in order to achieve this propaganda success. 
 
In the instructions for propaganda, Crewe House mentions:12 
“Creating a 'favorable atmosphere' is the first goal of propaganda.” 
 

12 by X.: “Secrets of Crewe House”, published by Weichert, Leipzig. 
 

11 Prof. Schönemann: “The Art of Mass Influence in the United States of America”, 1924, Deutsche Verlagsanstalt, 
Berlin, Leipzig. 
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This is a reference to the words of the first President of the United States, Abraham Lincoln, who 
expresses a similar thought in his memoirs when he wrote: 
“A drop of honey catches more flies than a whole gallon of bile.” 
 
It is the same realization that the ancients already had when they taught: 
“The way to people's reason is through the heart, so first make friends with those you want to influence.” 
 
For Crewe House, propaganda is: 
“The presentation of a case in such a way as to influence others.” 
 
The truth is not so important here, because: 
“Indifference to the truth is a hallmark of propaganda. The truth is only valuable to the extent that it is 
effective.”13 
 
But the opponents' indifference to the truth became a blatant lie: 
“...a lie that only through the absolute, brazen, one-sided stubbornness with which it was told, combined 
with the emotional, always extreme attitude of the great people, was taken into account and therefore 
could also be believed... At the beginning it was seemingly crazy in the audacity of its assertions; later it 
became uncomfortable and was finally believed.”14 
 
German propaganda is not supposed to present the people with the “objective” results of scientific 
research and then leave them to draw their own conclusions. For one thing, the masses are not educated 
enough to think. Secondly, however, there is the all-too-real danger that the German, with his morbid 
sense of justice, is all too easily inclined to give others the advantage over himself. 
 
Adolf Hitler explains the tasks of propaganda as: 
“...e.g. not a weighing of the various rights, but the exclusive emphasis of the one right to be represented 
by them.”15 
 
The saying “lies don't travel far” also applies to propaganda. Even if they supposedly go around the world 
very quickly, for us National Socialists, truth is still the first and most important principle in propaganda. 
During the war, and even today, this principle does not apply to the propaganda of the former Western 
powers. The maxim attributed to the Jesuits, “The end justifies the means”, determined the unscrupulous 
choice of means by the French just as much as it did by the English, who rightly came up against their 
motto: “Right or wrong, my country!” 
Both nations were endlessly inventive16 and nothing seemed too absurd, too ruthless or too mean for them 
not to use. They used all available means without hesitation to end the war as quickly as possible, and it 
must be admitted that, despite all its horror, this procedure must be described as the most humane. In a 
war in which nations fight with each other over their right to exist, words such as decency, morality, 
beauty, and consideration no longer have any justification. The way of fighting that leads to the goal the 
quickest is the most humane. 

16 To give just one example among many: a certain Morris, half Hottentot, half English, was supported by a private 
([?] private?) (English?) side in the fight against the Germans in the Hottentot War. This bastard, who even after the 
suppression of the revolt in South West Africa still held an influential position among the natives, was brought to 
Flanders by the English during the World War to witness the “defeats” of the Germans. (Hans Grimm: “Das 
Deutsche Südwesterbuch”, p. 33.) 
 

15 Adolf Hitler, “Mein Kampf”, page 200. 
14 Adolf Hitler, “Mein Kampf”, page 201, 202, 203. 
13 Encyclopedia Britannica 
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All this should have been known to our official “propaganda agencies”, for the same methods that were 
used against us in 1914-1918 had been in use for decades, and in some cases for centuries. The English, 
Americans and French used the means of atrocity propaganda in all their many wars to discredit the 
enemy. The French painter [Gustave] Doré (born 1833 [actually 1832], died 1883 in Paris) shows in his 
pictures all the details to be applied for successful atrocity propaganda. At that time, this propaganda was 
directed against the English (pictured below). 
But you don't even have to go back to the last century. 
In 1901, the French left-wing satirical magazine “Assiette au beurre” included a picture from the English 
“concentration camps” in South Africa, where prisoners were seen burning miserably on the electrically 
charged fence wires. 
 

 
 

If one wanted to recognize the entire intellectual attitude of the war poster propaganda in one poster at a 
time, one would perhaps be able to select the following three. (Posters on pages 22, of the wounded 
warrior; page 17, of the charging Frenchman, and page 19, of the machine gunners.) 
 
For Germany: that of the wounded warrior. For the artist, it is self-evident that only the reminder of the 
sense of duty is needed. He knows that strong sense of duty, which led the Governor of Tsingtao to say 
the words17: 
“Stand up for the fulfillment of your duty to the utmost!”, 
is so firmly rooted in every German that he considers further explanations to be superfluous. 
 
“On les aura!” is perhaps the most representative poster for the French. It expresses an almost religious 
enthusiasm, which is fueled by the prospect of revenge. It exudes the same uncompromising 
determination with which Clémenceau also responded to the question of the war goal in spring 1918 when 
asked in front of the French Chamber: 
“...I am waging war and nothing but war!” 
 

17 Mener-Waldeck, Governor of Tsingtao, in a telegram to the Kaiser in the fall of 1914. 
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For the English, it is the poster: “Feed the guns!” It is sober and equally free of enthusiasm, as well as of 
the idea of “Prussian fulfillment of duty”. It is purely focused on achieving the goal and shows simply and 
clearly the path, albeit one that is full of sacrifice, that must lead unconditionally to victory. 
 
More or less beautiful, good, artistic or moral: the enemy bond posters were the better ones, because they 
were the successful ones. 
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Chapter Three 
The Freikorps and the Election Posters 

 
“Even if we are only a few at first...we will make it!” 

Albert Leo Schlageter, assassinated by the French on May 26th, 1923, on the Golzheim Heath, after being 
betrayed by the Marxists. 

 
The collapse of the previous form of government brought Germany into the whirling danger of a 
Bolshevik flood. To combat this, as well as the threat of an incursion by “irregular” Poles in the border 
districts, particularly in the east, the formation of the Freikorps was called for. These were led by former 
active front-line officers and were responsible for maintaining the new form of government internally, as 
well as for the security and preservation of the borders externally. These troops did not enlist with body 
and life to keep a government that was completely opposed to their thinking and nature, but to save 
Germany from complete collapse. They did not serve any party but their fatherland. When Mr. Ebert was 
later praised for having saved Germany from slipping into the Bolshevist swamp, one can only wonder 
whether this was accomplished with troops that were composed of the Social Democratic or Center Party. 
No, these people were far too busy “governing” – making speeches – to be able to fight. What saved 
Germany from destruction was accomplished by patriots, not party fanatics. In the new Reich, which was 
first consolidated by these nameless heroes, they were no longer needed. Not only were they forgotten 
when it came to giving thanks, but the people were also expected to forget them. The memory of their 
deeds became a burden for the government. Even if it could not be undone that it was Freikorpsmen who 
preserved large parts of German territory for the Reich, the government wanted to at least hush up the fact 
of their existence. Remembering these struggles could have easily awakened echoes in the people. 
The love for the fatherland, which after four and a half years of horrific war was still strong enough to call 
on its supporters to fight for the threatened Reich, could not be extinguished by the Jewish and pacifist 
rulers. These men knew only one thing, and had one thing in mind: Germany! 
They were always there when their threatened fatherland needed defending. They threw themselves at the 
enemy wherever he dared approach German territory. Denied and cut off from any support from the 
Reich, they were left to their own resources and drew the strength for their actions from the conviction: 
“Germany must live, even if we must die!” 
The battlefields of “Annaberg”, “Essener Wasserturm” (Essen Water Tower) and “Golzheimer Heide” 
epitomize their spirit and existence. Those of these men who remained alive have remained fighters for 
Germany. For them, there was never any question of “why”, not during the world war and not later either. 
When Adolf Hitler emerged as the leader for Germany's renewal, they followed him; they felt that they 
belonged with him in this most selfless struggle for “we”, the German people. 
 
When the posters called for the defense of Germany, it was clear that their authors took for granted that 
the spirit that inspired them was also present in the others. They were calling only for volunteers, for 
German thinkers. 
For our time, these calls are still inadequate due to the terms we have been taught by the NSDAP. But the 
spirit that created them is at least finding expression. The main components for effective poster 
propaganda are undoubtedly present. Even if no poster is yet perfect, several of them contain everything 
needed for a good poster when all the components are combined, with two examples seen below. 
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The poster “Protect your home, your wife and your children! Enlist soon!” is particularly good, because it 
contains the three important components: the enemy, the defender and what needs to be protected. 
 

 
 
These posters stood in contrast to official propaganda, which was possibly even more foolish and 
unimaginative than the wartime advertising – if that is at all possible. (The poster referenced seen below.) 
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I would like to draw special attention to the poster depicting the two soldiers on Page 30, the German and 
the French Moroccan. Here the Jew A.M. Can was once again unable to deny his race while “carrying out 
his assignment”. Where in the world is there a strong man who, held in such a stranglehold by an enemy, 
would not risk the necessary saving blow? This thought did not occur to the Jew – he trembled so much at 
the mere suggestion of such things that it really could no longer come to rational conclusion. 
 
At the beginning of the war, England only had a mercenary army. Here, as in the United States and in 
post-war Germany, volunteers had to be recruited through advertising. However, neither England nor the 
USA were threatened at their borders; so it was that the specific element of immediate occupation that 
was present in post-war Germany was left out of Anglo advertising. In the Anglo-Saxon countries, the 
way to a man's heart was sought and found through her women. She invoked his chivalry - she only 
wanted to talk to “those boys in khaki”, etc. It was an appeal to male courage and vanity, and it worked so 
well that young, strong fellows in English cities could soon no longer walk the streets in civilian clothes 
without being surrounded by a crowd of young girls asking them, “Why aren't you in khaki yet?” 
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From an artistic point of view, these posters are almost horribly kitschy. But that is precisely what makes 
an impact on the Anglo-Saxons. This kitsch is a true reflection of the whole phoney emotional world - the 
same mentality - which they also express in the well-known sentimental films of Jewish film producers. 
 
A propaganda measure must take into account all human impulses if it is to achieve maximum 
effectiveness. It must, as it were, touch on all the fibers of the human soul if it is to appeal to the different 
emotional points in each individual and make them vibrate. Every human thought contains the concepts of 
the will to preserve, to assert, and to multiply. In their variations, they are a thousandfold different, and 
offer just as many points of attack for skillful propaganda. How the concept of attention can be increased 
by way of consideration, respect, affection, love, and even self-sacrifice, is exactly the same with the 
other human emotions. 
These principles are the same all over the world. However, the form and content of the external results of 
conscientiously following these basic rules are not the same. English and American posters calling for 
volunteers to join the army are excellent examples of the art of appealing to people's will by appealing to 
their human drive. Particularly noteworthy here is a series of American picture posters, which are kept 
very simple. The “American soldier” is addressed here in seven different presentations. 
 
Picture 1: The soldier, himself in civilian clothes, stands out favorably from the civilian, who has not 
served in the army, due to his radiant appearance. (Psychological explanation: instinct for recognition, 
vanity.) 

 
 

Picture 2: The pipe dream of every American, “to be one hundred percent,” is nicely illustrated here by 
the drawing, the title of which is: “Coming events cast their shadows before them.” (Same explanation as 
for picture 1.) 
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Picture 3: The picture shows a man standing in front of a mirror, looking at his former self and saying the 
words: “Gosh, did I ever look like that?” The title of the poster is: “If only we could see ourselves!” 
(Same explanation as for Picture 1.) 
 

 
 

Picture 4: “Which of the two will make the better citizen? Which of the two would you give a job to?” 
(Psychological explanation.: instinct to preserve, instinct for recognition.) 
 

 
 

Picture 5: The seated boss holds the note of an “honorable discharge” in his hand and says: “I can tell 
you’ve been a soldier by the way you stand. Report to work tomorrow morning!” (Psychological 
explanation.: instinct of preservation.) 
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Picture 6 (page 65, top): “Always on the job!” The uniformed man on the left is once again holding up his 
certificate of “honorable discharge”. The words below read: “Discharged as a soldier - does not mean 
discharged as a citizen.” On the bag carried by the person on the right are the words: “Country’s affairs”. 
(Psychological explanation.: Instinct to preserve and maintain.) 
 

 
 

Picture 7: The caption reads: “They are proud of you, be proud of yourself too!” (Psychological 
explanation.: need for recognition.) 
 

 
 

The same thoughts are expressed by the English posters, two of which in particular deserve the verdict of 
“Very good!” 
The first inscription reads: “For the glory of Ireland!” Pointing to burning Belgium, the woman asks the 
hesitant man: “Will you go now, or must I?” What man could possibly refuse at this point? Anyone who 
still has even a shred of honor and male pride must now take up arms. 
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The same psychological moment is taken into account on the next poster. 
 

 
 

With foresight, the poster designer has evoked the post-war period with its memories of the World War 
and the telling of heroic deeds and experiences. The little girl is looking at a war book and the little boy is 
playing with tin soldiers. These children now ask their father: “Father, what did you do in the Great War?” 
A question so natural that it has surely been asked hundreds of times by children of all nations to their 
fathers. It is this naturalness that must stir the conscience and sense of honor of every upright man. Should 
the father make such a dishonorable confession that he was not there? After all, it was not anything other 
than selfishness that prevented the man in 1915 from voluntarily enlisting in the army. 
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The next two posters below, meanwhile, do not perform this desire effectively. In particular, the poster 
aimed at sailors could have been much more effective if it had retained the same idea.  
The illustrator was probably thinking of an event that we ourselves have already experienced. Outraged to 
the core by the newspaper report, the paper is angrily thrown to the ground, the coat is put on, and off we 
go to the aid of those who have been threatened, as we have just read. The process as such is perfectly 
explainable, but artistic skill is lacking.   
 

 
 
In every nation, the concepts of honor, international standing and freedom are the highest ideals. The only 
differences are in the individual's external perceptions of these goals; the means by which these lofty 
goals must be defended are equally diverse. It has already been pointed out that one can be a propagandist 
when he not only recognizes the nature of his people but is also able to portray it effectively to them. It 
must be added here then that the propagandist must pursue the feelings of the people in the most loving 
and thorough way in order to find out what is universally valid for the people entrusted to him. It is 
impossible to rely on external appearances and to take action on that basis, especially in the face of a 

36 



threat to the existence of the nation through war or revolution; in those times a true knowledge of the 
people is indispensable. One recalls the time before the outbreak of the World War, when the leading 
Social Democrats of the world agreed at their congress that they would make war impossible by refusing 
to grant war loans. The leaders of German Social-Democracy also believed that they knew their followers 
well enough to keep them under control. And yet, in 1914, when the Entente attacked Germany, they had 
to watch as these masses followed their blood and took the side of their brothers, all of whom were 
inspired by the ardent will to defend their fatherland. If Germany had had even a fraction of the 
propaganda organization that the lying “Encyclopaedia Britannica” claims the French had, the war would 
probably have had a different outcome.  
 
In the event of a future threat to the Reich, this means that propaganda must ensure that the natural 
feelings of the people, which are openly and clearly revealed by such elementary events as the outbreak of 
war and the like, are preserved and even increased. Every means serves this purpose [emphasis by the 
author]. The people must not idly leave the defense of German soil only to those in the trenches, in the air 
or on warships. Every man, woman and child must be imbued with such an unbending will to destroy 
those who threaten Germany that everything else is forgotten. The spirit of Langemarck18 must remain 
alive in the whole nation until the enemy is destroyed. It also means that the full gravity of the situation 
must be relentlessly shown to every single person in the nation. It cannot be allowed that, as in September 
1918, the nation is again shaken to its very foundations by the realization that its situation is much more 
serious than it had been presented to it so far. 
 
It is precisely on this point that the former German Crown Prince comments in his “Memoirs”: 
“The lack of sincerity and truthfulness towards one's homeland, based on a mistake in reasoning... has 
taken a heavy revenge. With the soporific opiate of eternal reassurances that everything is for the best, 
one strains the achievements of the individual and of an entire people to their utmost. More forceful is the 
honest reminder that a tremendous task must be accomplished in a life-and-death struggle, that this 
struggle is proving harder than any that a nation has ever fought through. With the ups and downs of its 
phases, not a nerve must relax, not a soul be left behind, if all is not to be lost.”19 
 
It is a shame that these insights have come so late. No, as right as the quoted words are, one thing has 
been forgotten: that a nation needs leadership, and that this leadership was missing. Jews, emperors and 
crown princes may have had the power, but the German nation did not have leadership until January 30, 
1933. 
 
 
 
 
 
 
 
 
 
 
 
 

19 The Jew Karl Rosner: “Memoirs of Crown Prince Wilhelm”, page 308. 

18 The “Spirit of Langemark” is known today as the “Myth of Langemark”. It relates to a costly conflict on the 10th 
of November, 1914, during the First Battle of Ypres, when a war report from the Supreme Army Command 
recounted how regiments broke out into the slogan “Germany, Germany above all!” when charging into French 
positions. 
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Chapter 4 
The Development of Poster Propaganda From 1919 to 1933 

 
The fight for domestic political power began with the January 1919 elections to the National Assembly. 
Each party tried by hook or by crook to get a large number of deputies in this constituent body - so 
everyone promised everything, with each party having their promises under a particular banner. There 
were the conservatives, proudly calling themselves the German National People's Party, who told the 
voters that voting left meant entering the abyss; the Marxists, meanwhile, appealed above all to women, 
evoking the horrors of war, although not nearly as skillfully as the French do in their posters. On the other 
hand, they rejected the accusation of being against religion. The other parties, depending on their political 
orientation, align themselves with one side or the other. The Bavarian People's Party ties into the Munich 
Council period and sowed enmity and hatred against the rest of Germany; political Catholicism believed 
that the time has come to break away from the empire under the guise of “Los von Berlin!” (Away from 
Berlin!) 
The propaganda remained fairly unchanged until the first Reichstag election in June 1920. The right-wing 
parties invoked the ghosts of the great past; on the posters of the DNVP [German National People’s Party] 
and the DVP [German People’s Party], the figures of Bismarck, Frederick the Great and Queen Luise 
conjure us to vote, for these parties of all things. Nothing has changed for the others - only the USPD 
[Independent Social Democratic Party of Germany] had emerged on the scene with the truly very bold 
claim that it would have saved Germany from certain destruction with its armed workers. All the parties, 
however, presented their alleged achievements to the people in their posters in order to persuade them to 
vote for them again. Not so the newly emerged KPD [Communist Party of Germany], which had been 
founded on January 1st, 1919 as the “Revolutionary Communist Workers' Party of Germany” by the Jew 
Radek-Sobelsohn. From its first appearance, it fought with such force and vehemence that only the 
NSDAP, and this alone, found an opponent and eventually defeated it. For the time being, however, not 
much was known in the Reich about the NSDAP, which was founded in Munich on January 5th, 1919, 
and so the KPD directed its fight against capitalism. 
The next Reichstag election in May 1924 already showed a rather different picture. The hurricane of 
inflation had passed over the German people. In addition, news had come from Bavaria of a failed putsch 
in connection with the repeated name of Hitler. The voting public had less interest in this. Only the KPD, 
which had probably recognized the dangerous enemy first, called for violence against the “swastika 
rabble”, and also against all the other parties. 
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The SPD [Social Democratic Party of Germany] had ended up in a stagnant situation; it lacked the will to 
fight. The German Democrats discovered that it was their Dr. Schacht alone who saved the currency. It 
finally took until April 1925 - the second ballot for the Reich presidential election - before the Center 
challenged this rescue.  
 

 
 

For the time being, the Center still saw the fulfillment of its political task in a zeppelin flying over the free 
German Rhine. (Now that this goal, as demanded on the poster, has been achieved, the justification for the 
continued existence of this party has finally been clarified.) (See Page 137.) 
In principle, however, the following must still be stated in this regard: the “liberation of the Rhine”, as 
seen by the Center Party and as it was later carried out by Mr. Stresemann, was not a liberation. The fact 
that the occupying troops withdrew from this area was due neither to the outstanding or even mediocre 
talent of any German statesman nor to the “decency” of the French, but solely to the fact that the 
occupying powers themselves, despite their best efforts, saw no possibility of staying any longer. The 
Rhine was not freed until 1936, when German soldiers marched into the Rhineland on March 7th, 1936, 
on the orders of Adolf Hitler. Only the Fuhrer made the German Rhine free again! 
 
The DVP fights (?) against Versailles, while the DNVP brings up the old record and lets Mr. von Bismark 
appear in his characteristic Cuirassier uniform as a royal-republican pointsman. 
 

 
 

In the last few years, the incompetence of the left had become quite clear. The people had turned to the 
right in the deceptive hope that the rulers of the imperial era would also bring back the “good old days” 
themselves. In the December election of 1924, the SPD, DDP [German Democratic Party] and Center 
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Party united to form a common front. The high intellectual values that were united as a result of this are 
shown in a poem that celebrated this new alliance.  
 

 
 
This hardly changes the already familiar image of poster propaganda, except that the DDP dared to depict 
the figures of the 48 revolutionaries as champions of their Jewish interests.  
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The next imperial elections were due because of Ebert's death. On March 29th and April 26th, 1925, the 
two ballots for the imperial presidency took place. Hindenburg was elected, who also received the votes 
of the NSDAP in the second ballot. From the point of view of poster propaganda, these elections were 
uninteresting. Their propaganda was also quite similar to that of 1932 - the individual parties merely put 
pictures of the men they had chosen as Reich President on their posters. In 1932, it was particularly 
noteworthy that the SPD broke with this pattern. (The answer to the question of “why” is perhaps best 
answered by the book by Dr. J.D. Leers: “Juden sehen Dich an”.) They produced a drawing, the idea for 
which had been stolen, of a man at the wheel, with Ebert's shadowy photo above it. 
 

 
 

The election campaign leading up to May 20th, 1928, showed the same old pictures. After the right had, 
so to speak, regained a firm foothold in the Reich with the election of Hindenburg as Reich President, it 
was only natural that the Reds of all shades portrayed all the damage that occurred as a natural 
consequence of this “right-wing government” and thus tried to rally all dissatisfied elements under their 
banners. The election also showed a corresponding result: losses for all right-wing parties, and increases, 
some quite considerable, for the SPD, KPD and the Economic Party. 
If the recently lifted ban on Adolf Hitler speaking had not yet had an effect on the May election that had 
just been discussed, things looked much livelier in September 1930; above all, the SPD, which was so 
rudely awakened in Thuringia that it even fell from its ministerial chairs. The first National Socialist 
minister, [Wilhelm] Frick, was now a popular target for the next few months with the vilest accusations. 
In fact, the tone of the SPD's election campaign degenerated into a truly Jewish-hysterical screeching. The 
posters were full of the most obscene insults, slander and defamation. Even the KPD, despite its 
considerable experience in this area, was unable to outdo this flood of filth; this was, however, probably 
less a matter of ability than of the less abundant financial resources. The DVP was outraged by the form 
that the political struggle had recently taken. The fact that people have lost their lives in these 
confrontations is causing them to express moral outrage instead of ensuring that the Communist 
murderers are finally stopped. The appearance of the German State Party was both new and highly 
encouraging. (It emerged from the “Jungdo” [Young German Order] and “Democrats”. These “young 
people”, as they called themselves, were far ahead of their fathers in terms of poster propaganda - as far as 
one can speak of the spirit. 
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The NSDAP propaganda showed a constant and unstoppable growth. For them, there was no election 
period during which propaganda was the only thing that was done, as there was for the other parties. Here, 
the avalanche of rallies rolled incessantly, and the posters for these were only replaced by posters for 
when elections came around. 
A year and a half passed, during which Mr. Brüning ruled, before the next Reichstag election. Despite the 
strongest terror on the part of the government, every election in the Reich shows an increase in NSDAP 
voters. As a result of the Thuringian election, the SPD realized that it had to take action. In December 
1931 it created a battle cry and a symbol. The call “Freedom!”, especially from this party, was bound to 
have an effect on the laughter muscles. However, the symbol of the “free arrows”, which strangely point 
to the bottom left and thus unintentionally also clearly indicated the future of this party, was created just 
as spasmodically as this call. This new symbol was used quite frequently, especially by the NSDAP, for 
whom it provided an inexhaustible source of new ideas for ridiculing their opponents. For example, the 
“three arrows”, which looked like posters and were daubed on houses with chalk, were transformed into 
umbrellas with a few strokes. Another method was to paint the “free arrows” on the walls as being broken 
by the swastika. However, this idea did not work quite as well as the first one. However, apart from the 
disadvantage of being more obscure, it had the great advantage of showing the symbol of one's own party 
as victorious. Thus, after constant battles, not only of a parliamentary nature, the Reich presidential 
election was held, in which Hindenburg, “the savior”, finally won in two rounds of voting.  
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There is not much to report on the posters from this election, except for the tastelessness of the so-called 
Hindenburg bloc celebrating their triumphs in poster propaganda. The NSDAP poster “Against Hunger 
and Despair” by the illustrator Mjölnir-Schweißer, which was much disputed in the party's own ranks, 
made a strong impression. In May 1932, Brüning resigned, and on June 4th, the Reichstag was dissolved, 
days after von Papen was declared Reich Chancellor. The promise of toleration made by Hitler was used 
by the left-wing parties in the subsequent election campaign to belittle the NSDAP. One very impressive 
poster was that of the KPD, “Who pays?”. In this extremely difficult situation for the NSDAP, its 
propaganda was mainly limited to the slogan: “Fight corruption!”, which was met with the greatest 
understanding among the people. The six weeks of Papen's government that remained until the actual 
election did not yet have as great an influence on the mood of the people as the left-wing parties wanted 
to achieve through their propaganda. 
 
It is worth noting that events of far-reaching significance, such as the lifting of the ban on Hitler speaking 
and the certain toleration of the Papen government by Hitler, always require a certain start-up time before 
they are properly understood and evaluated by the people. 
Thanks to its endless agility and not least the Führer's flights to Germany, the NSDAP succeeded in 
winning two hundred and thirty seats in the Reichstag in the election on July 31st, 1932. 
The next election, on November 6th, 1932, saw the NSDAP in the strongest fight of its life, while the 
right-wing parties saw the skies open and the black, white and red posters on every pillar. Just after the 
swastika flag had won the right to take to the streets and forced the red flags into a defensive position, the 
flags of the Second Reich, which had been fearfully guarded from any contact with daylight for so long, 
suddenly reappeared. The DRVP in particular was proud of its Minister Hugenberg, whose irrepressible 
creative power was revealed to the astonished people on thousands of pillars. It is understandable that the 
Center was much too proud, proud enough to boast that the Center was always only for the people and 
that it will always fight parties that only care about big business, etc. The SPD apparently felt quite 
insecure and sought help from the KPD, to which it proposed a united front against the threat of reaction. 
This proposal was rejected by the KPD, with the spiteful remark that Hindenburg's election had come 
about with the help of the SPD. But together, they blamed the NSDAP for the emergency decrees of the 
Papen government.  
The NSDAP was in the midst of a superhuman struggle. By uncovering the negotiations that the German 
Nationals were conducting with France, it showed the people the true face of these demagogues. The 
Papen government was proven to have owed the money for its job creation plan - in principle stolen from 
the NSDAP - to the Jew Goldschmidt. The NSDAP. fought against caste hatred and caste spirit and the 
German people were temptingly painted the picture: “Work in every hand!” Despite the combination of 
many extremely adverse circumstances, the endlessly active NSDAP. managed to hold its own with no 
more than just under 15% of the vote, while the DRVP. recorded a 35% increase.  
Reactionism sensed the mood of the morning air, but the wind that then came from the land of Lippe 
[1933 Lippe state elections] blew away the clouds which obscured the glory of the rising sun. 

Hitler became Reich Chancellor. 
 
The “Day of the Awakening Nation” and even more the election that took place on the following day, 
March 4th, 1933, showed both reaction and Marxism that their time in Germany had passed. The SPD 
still tried to explain in their posters that they had never had any power, but these lies were no more 
believed by the people than those of the Center Party, which now declared that it had always been 
completely national. The NSDAP posters expressed the firm conviction that Adolf Hitler would succeed 
in making Germany great again, and the people, who had come to know the Führer through his great 
rallies throughout Germany, believed him and gave him their vote. 
 
From this breakdown, it can be seen that, as a result of their “militant” attitude, the Radical parties 
ultimately found themselves standing alone. The book by journalist Knickerbocker, “Germany this way or 
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that way?” presents the view, shared by the outside world, that in reality the only other form of 
government possible for Germany was National Socialism or Communism. 
In this fight, the one who had the better weapons had the means of victory. These were not revolvers and 
brass knuckles, even if the Marxists, who were promised and seduced by Jewish materialism, assumed 
that they were, but love for one's people and country. It was this love for the nation and the country, 
together with the unswerving devotion to duty and the stronger Weltanschauung, that enabled the German 
army to achieve unparalleled victories and heroic deeds in the World War; it was the same weapon that 
made the idea of National Socialism triumph over all its enemies in the years from 1919 to 1933 and 
thereafter. 
From the blood and love of the German people, the National Socialist Weltanschauung was born, and the 
love for the nation and the fatherland that it kindled in its adherents only grew stronger in the ranks of the 
young National Socialists when they were threatened, beaten, and murdered. They not only arose again 
and again, but through them the barriers were finally broken, which world Freemasonry and Jewry had 
striven to erect through decades of criminal work – and still are. 
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Chapter 5 
Propaganda Posters From Various Political Parties 

 
Posters appeal to the masses like almost no other medium - quite literally, it is meant for the man on the 
street. 
Considering the quantity of the available posters, even the uninitiated observer will realize that they fall 
into two completely different groups. On the one hand, the group of the inactive, uninspired propaganda 
of the bourgeois parties; on the other hand, the militant “radical” parties of the extreme right and left. 
The bourgeois parties, like the SPD, have not recognized that the value of a poster is based solely on the 
effect it has on the masses. They believed that they could compensate for their lack of a world view by 
expending material resources. 
 

 
 

But the simple-minded man cannot be kept in captivity by hollow phrases for long, or at most only until 
someone comes along who is of his own flesh, and speaks the language that also speaks to his heart. 
Luther – 400 years ago (!) – already knew this and acted accordingly. 
Our middle-class people, “these guardians of the nation's most sacred goods,” believed that it was enough 
to show the people images of pious, God-fearing people on their posters, as an example to tear them from 
the clutches of the godless movement and hostility to the state. 
They made up for their lack of spirit with indecent sentimentality and put up posters like “We stand by the 
word of God!” 
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As beautiful as the painting by Haus Thomas is in itself, the poster, combined with the gaudy call to vote 
for the German national party, looks outrageously kitschy. 
Against such a tireless and devious enemy, as the godless movement driven by the communists represents, 
only the sharpest weapons will do. If one really wants to avert this danger, then it is necessary to show the 
enemy in his most natural form, to awaken again and again their aversion and combative instincts against 
it, and finally to present himself or the party as the leader in the fight against these enemies. We see quite 
clearly the attempts of our German nationalists to implement this in the Austrian “Christian Social Party”. 
The poster “Rote Erziehungsfrüchte” (“The Fruits of a Red Education”) shows here, hauntingly, where it 
leads to, and to whom the godless movement continues to spread to the most. To judge this poster, it 
should also be considered that the population of Austria was predominantly Catholic, and that a factual 
report as presented here would certainly have aroused great disgust. 
 

 
 
The poster “Denkt an den 15. Juli!” (Remember July 15th!)20 also shows in a similarly strong form what 
needs to be fought against. 
 

 
 

20 This incident refers to a riot in Austria on July 15th, 1927, over the acquittal of right-wing agitators who 
had shot a war invalid and a child during a previous rally. By nightfall the Austrian Palace of Justice was 
set on fire, 89 people were dead, and hundreds were left injured. 
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Our party could still learn a thing or two from them, not as much their policy, but from their skillful 
propaganda. 
 
The SPD's propaganda is similar to that of the purely bourgeois German parties. This is not surprising, 
especially when one considers that it never had to fight for its survival. Although it was partly responsible 
for the collapse of 1918, it did not actually bring it about. After that, its deputies sat in the government 
and in the state offices and had no need to assert themselves as officials. 
The evil Jew Kurt Tucholskn21 once asks in his “Exercise with Imaginary Quantities”: “A Social 
Democratic Party has 0 successes in 8 years. In how many years will they realize that their tactics have 
failed?” 
The situation could hardly be presented better or more concisely. 
The official party leadership never realized it. If someone in their own ranks noticed that something in the 
party was not going as it should, they were willingly given columns in the party publications, but nothing 
was actually done to change course. 
 
For example, Mr. Sergei Tschachotin, who, in the “Socialist Magazine”, 38th year, in the May 9th, 1932 
edition, talks about the “technique of political propaganda”: 
“...Our posters are usually not dynamic enough, often quite obviously coarse, unfashionable and kitschy - 
for example the famous donkey on the lectern: you couldn't make up anything more stupid... 
Unfortunately, most of the posters produced by the party's advertising center were a complete failure, and 
belong to the category of negative intimidation theory: a skeleton with an SA bowler hat; a map of 
Germany covered with crosses and the inscription at the top: The Third Reich! In certain circles, one still 
cannot get away from the tendency to paint the devil on the wall. ... One believes that one can get by with 
the old slogans of the pre-war period... And that is why the SPD. ... in the consciousness of post-war 
youth, has increasingly become a party of the settled and satiated, from which they turn away to seek a 
new goal.” 
 

 
 
Comrade Walter Glenlow expresses a similar sentiment in an article in the journal “Neue Blätter für den 
Sozialismus” in 1932: 
“...spirit, drive and knowledge are also things that are far removed from Social Democratic agitation.” 

21 Kurt Tucholskn: “Deutschland, Deutschlands über alles...” 1929, Neuer deutscher Verlag, Berlin. 
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Nothing much more needs to be added to this description. 
These parties were really not the ones called upon to fight for the rise of the German fatherland. 
 
The situation was different for the so-called “radicals”. 
Here, on the whole, they were representatives of world views. No matter whether they were ultra-right or 
ultra-left, both have a combative spirit and an idea for which they live and also die; it is clear that such an 
attitude has an effect on their posters. 
 
Let us first consider Communism. 
This is not the place to discuss the ideology. To understand how the KPD poster came about, it is 
sufficient to highlight a few points. 
Russian-born Communism never lost its typical Russian face, even after it was transplanted to Germany. 
For centuries the Russian has been a martyr. Under the rule of the Czars he was the bearer of a popish 
religiosity, so to speak; now he is the bearer of a Soviet, Communist religiosity. The rulers of the new 
Russia have, with the ability peculiar to Jews to empathize with the souls of others, made excellent use of 
this trait of the Russian. They were careful not to shake the fundamental characteristics of the Russian 
people. They knew how to direct the religiosity that has become a part of the Russian's life towards a 
different goal. 
Whereas the Russian had formerly believed in heaven as a place to which he would go after a period of 
suffering of varying length, and where he would finally receive the reward for his life spent in oppression 
and humility, the Jews simply substituted the communist empire for the popes' heaven - they replaced the 
spiritual with the physically tangible. 
The task and mission of the Russian, they explained, is to pave the way for the salvation of humanity. 
The path remains the same: oppression, hardship and torment. 
Compare the iconography (picture veneration) of the Czarist Russians with the way in which in the Soviet 
empire makes a god out of the masses. (Posters page 101 and 102 from the work of René Fülep Miller: 
“Geist und Gesicht des Kommunismus”) 
 

 
 

You don't smash the form, knowing that this is impossible; you just give it a different context. This is a 
procedure that is by no means new, but was already used by the Catholic Church in the Middle Ages. 
Compare the pictures in which the Russian godless movement translates the beatitudes in a way that suits 
them. 
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22 
 

The design and colorfulness of these posters are completely aligned with the well-known and popular 
illustrated broadsheets and images of saints, of which thousands and thousands were printed in 

22 Translation of the text on the poster below: 

Heading: The Beatitudes. 

1. Blessed are the poor in spirit, for theirs is the kingdom of heaven. 
2. Blessed are those who weep, for they shall be comforted. 
3. Blessed are the meek, for they shall inherit the earth. 
4. Blessed are those who thirst for truth, for they shall be satisfied. 
5. Blessed are the merciful, for they shall find mercy. 
6. Blessed are the pure in heart, for they shall see God. 
7. Blessed are the peacemakers, for they shall be called sons of God. 
8. Blessed are they who are persecuted because of righteousness, for theirs is the kingdom of heaven. 
9. Blessed are you when people insult you, persecute you, and falsely say all kinds of evil against you because of 
me. 
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wide-ranging Russia. Even the most cursory observer does not yet notice the blasphemy inherent in these 
images, since the captions also correspond word for word with the corresponding passages in the Bible. 
Furthermore, the fact that they are printed in Cyrillic letters23 ensures that the deception is as complete as 
possible. 
When a simple peasant or a devoutly religious city dweller passed by this poster, which the organization 
of the godless movement had put up everywhere, he would surely have assumed that one of the 
old-believing priests wanted to give his conscripts an opportunity for edification; the people were then 
attracted to its message, who would certainly have refused to even let this kind of propaganda approach 
them. What is also noteworthy about these posters is the emphasis on the sexual side, which, as a 
primitive desire, never fails to have an effect on a people with primitive emotions. 
In these two types of poster propaganda we see how the old concept of God is being eradicated by all 
means in order to replace it with a new god - the god named “Mankind”. Just as the Pope was once the 
leader of the masses, so today it is the Jew. 

 
In the case of Communism we have to deal with two distinct groups. On the one hand there is the ruling 
class, the intellectual, Russian-speaking Jews, with their servants, who are either consciously or 
unconsciously in bondage to them. On the other hand there are the masses of religious people. We have 
experienced, in our own nation, which is intellectually on a much higher level than the Russian, how a 
delusion, when it is systematically nourished and cultivated, can not only enslave a nation, but can also 
destroy its vision and kill its soul. 
Deep within every human being lies the awareness of existence as a gift from a higher power. Linked to 
this is man's responsibility to existence, the feeling of being there to create and to work. In many cases it 
is only felt vaguely, but in some people it reaches its highest perfection. The examples of self-sacrifice, 
human love and love of country that we repeatedly encounter in the history of mankind speak a language 
that cannot be ignored by the thinking person. 
This religious part is present in every human being, and its expression only depends on who touches it and 
lays it bare. Germany had the good fortune to find the leader of true humanity in Adolf Hitler - not so the 
unfortunate Russian people. 
 
Once again: communism represents a world view that aims to falsify the vaguely felt, perhaps even 
unrecognized, sense of moral duty among the masses of a people. The “children of the devil”, the 
materialistic world view, know only one goal: the subjugation of world humanity under the yoke of 
soulless, godless, materialism - represented by “Alljuda” [international Jewry]. In our country, too, the 
posters served this purpose, which were gradually to undermine and erode everything that still captivates 
the German people, and especially the politically inactive, about the concept of religiosity. 
At this point, I would like to say that religiosity, of course, has nothing to do with ecclesiastical 
institutions, or any kind of confession. It is, as I said above, the feeling of responsibility towards the 
creator of all things, towards the highest being. Once this sense of obligation has been undermined or 
even completely broken, it is simple to replace it with something else. 
 
What was done by force in Russia had to be attempted underground in Germany; this explains why more 
and more posters appeared on the streets of Germany each month that were seemingly non-political. 
These posters, advertising films, plays, revues, cabarets and nighttime entertainment, became increasingly 
brazen in their depictions; the goal of dulling the German mind was laid bare. Nudist advertising posters, 
displays of so-called scientific education, and morality descriptions in bookstores and lending libraries 
served the slow subversion of the German people. 
 

23 Cyrillic letters, an Old Church Slavonic script named after Saint Cyril, were used primarily for printing Bibles and 
other religious texts. 
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The Jew was in charge of this work. He was everywhere: in the editorial offices of newspaper, book, and 
magazine publishers; in the offices of theater and cabaret directors; he promoted nude bathing and 
established lending libraries. The Jew was the “journaille”; he wrote, composed, scribbled, drew, painted 
and talked, in the “harmless” bourgeois entertainment literature as well as in the highly political election 
posters of the KPD. The Jew knew how to use all the registers of human passion, from joy to 
sentimentality, to influence the people. 
Through doubt and ridicule, people were stripped of their old ideals, religiosity and morals, and they were 
quick to replace them with something new.24 They knew full well that they had to leave no time for 
reflection if they did not want to doom their own work to failure from the outset. And that is why the 

24 Adolf Ehrt and Julius Schweikert: “Unleashing the Underworld.” 
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KPD's posters became more and more threatening, compelling and imploring. (Communist members of 
parliament in the Reichstag, June 1920: 2 seats - November 1932: 100 seats!) 
The people need heroes and enemies, but not compromisers. The man in the street wants something 
tangible, he wants to understand, he wants to have his say. The KPD's propaganda helped him to do so. Its 
activity, simplicity and boundless hatred made it successful among the people; and its failure was 
ultimately only because it was alien because it arose from purely material thinking. The moment an idea 
was born out of the people that was stronger than the communist worldview because it was native to the 
German people, the KPD was bound to collapse. 
 
The open billboard propaganda ceased with the suppression of the KPD; not so with the underground 
subversive propaganda. Although the posters, books, films and plays, which were all too bluntly aimed at 
undermining morale, gradually disappeared, there are still plenty of these “cultural assets” that breathe the 
spirit of misunderstood freedom to the people. Finally, the illegal propaganda measures of the KPD, 
which have not yet ceased to this day, also belong here. 
The large posters on pillars and walls are replaced by cigarette cards stamped with communist slogans. 
 

 
 

The task that used to fall to the display of library books is now being taken over by camouflaged booklets, 
often reproduced photographically, that contain images and drawings alongside articles against the 
government. 
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The KPD bases its approach on the words of Lenin. In one speech, he says: 
“We would be mere 'politicians' in words... if we were not aware of the task of interpreting all and any 
expressions of dissatisfaction, of summarizing and evaluating even the slightest stirrings of even a 
budding protest.... But can one name even one class of the population in which there are not individuals, 
groups and circles that... are dissatisfied and therefore open to propaganda...?”25 

25 V. Lenin: In the newspaper “Iskra” from May 4th, 1901, cited in “Agitation and Propaganda”, Marxist Library, 
Volume 8, page 42. Literary and Political Publishing House, Berlin and Vienna. 
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Although the work of the KPD is made very difficult by its illegality, we must not forget that the head of 
the movement, the Comintern, which is based in Russia, issues the slogans, which only need to be 
followed in Germany, and which are actively supported by the Communist groups based in other 
European countries and the public opinion they influence. In this context, I refer to the slogans: 
“Free Thälmann!” and ‘Fight the Göring plan!”, as well as the hate campaign against the female labor 
service and, characteristically passed on by the broadest circles, the slogan: ’Yes to the Führer, but also 
the Führers!”26 The latter KPD propaganda measure, in particular, is too reminiscent of the efforts made 
by the Entente during the war to separate the people from their “leadership” for one not to recognize the 
intention here. 
What all of the KPD's propaganda measures have in common is their fighting spirit, which does not allow 
them to shy away from even the greatest difficulties. It is noteworthy, if not new, to observe that the 
bearer of the struggle and the wounds is the desperate worker, while the masterminds behind it all hide 
behind their foreign representatives. After all, courage and self-sacrifice have never been the hallmarks of 
the Jewish race. 
 
These were the opponents that the NSDAP had to fight against. 
It is unnecessary to go into the details of this fight, since all of us were aware of it sooner or later; let us 
instead turn to the poster. 
 
Adolf Hitler says of his posters: 
“As for the color, red was chosen as a matter of principle. It is the most inflammatory color and has 
outraged and incited our opponents the most, and thus brings us to their attention and remembrance one 
way or another.”27 
 
But it was not only the color that was different, but also the arrangement of the text. At that time, the only 
parties that had previously chosen the color red for their posters were the Marxists. When a passerby's eye 
was caught by the color of a red poster, the attention of the passerby had to be caught by a strange 
headline; this surprise would awaken his thinking. Now it was the words in bold print scattered 
throughout the text that he read first. He was captivated by them and now wanted to know once and for all 
what the point of this poster was. He read it sentence by sentence. The content of these posters was so 
very different from what he had previously seen in poster form that he could not continue without being 
uninterested, but had to process what he had just read. In this respect the purpose was admirably served. 
The NSDAP posters dating from the period 1920 to 1923 should be read with this in mind. It then 
becomes absolutely clear why this type of poster was successful, looking at the numbers - the very first 
mass meeting attracted 2,000 visitors. [Examples are listed below.]28 

 

28 Translations of what I call “The Red Posters”, including others not featured in this volume, will be published in a 
separate booklet. 

27 Adolf Hitler, “Mein Kampf”, page 402 

26 It's a little difficult to fully portray the satire of this slogan in English, but it essentially criticizes the concept of a 
sole leader in National Socialism, the “Führerprinzip”, by volunteering the idea of a group of leaders to prevent 
tyranny. 
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It was not only the outward structure and the design of the announcements that brought about this success; 
their militant and honest spirit also contributed greatly to this effect. From a psychological point of view, 
it can be said that these posters, the first of their kind in Germany (!), are perfect. 
 
In the examples given above, the train of thought is obviously visible. Broken down, it would look like 
this: 

1. Eye-catching – through striking color. 

2. Attention-grabbing – through an unexpected headline. 

3. Superficial notice – facilitated by bold words in the text. 

4. Delving into the content – through the nature of what is said. 

5. Close to the present – touching on a current problem. 
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6. Addressing the general public, and thus each individual. 

7. Pointing to an enemy, and the way to fight him. 

8. A fighting spirit, which is necessary for victory. 

9. Simple, easy to grasp in words and sentences, tailored to the receptivity of large masses. 

10. Purely outwardly: large enough area and letters. 
 
In addition, a thick black bar was later added along the outer left edge of the posters, which had the 
purpose of clearly distinguishing them from any others placed nearby. These strategies made it easy for 
passers-by to familiarize themselves with the content of the NSDAP poster; after all, a poster should also 
be appealing to people in a hurry, because not everyone has the time or inclination to stand in front of a 
billboard for five minutes or more. 
 
The Kaffee-Hag merchant Ludwig Roselius, who was very interested in the science of advertising, once 
said: 
“Advertising in the good sense means: being a person who knows what is good, educating other people 
who do not yet know how good it is, and making this good accessible to them without coercion.” 
 
Even if advertising has nothing to do with propaganda, since the fundamentals are completely different – 
material on the one hand, ideal on the other – the insights of successful advertising experts can still be 
drawn upon, especially in the case of poster propaganda, at least as far as purely external things are 
concerned. The words “accessible without compulsion” in R's remarks seem important. 
It does not have to be a clearly visible compulsion, such that a fellow countryman is led by brute force to 
a billboard in order to force him to read it. Open compulsion always has a disconcerting effect. It is 
precisely the ability to influence public opinion – while remaining as unconscious of it as possible – that 
constitutes the essence of good propaganda. 
 
The form found by the Führer is final. All his co-workers and fighters recreated it, for the most part with 
great skill, but did not change the basic features. 
In terms of content, political posters pursue two basic intentions: firstly, to recruit supporters for the party 
and, secondly, to fight against the already existing parties. All parties acted in this way, or at least they 
imagined they did. What was new about the NSDAP posters was the way in which the words were 
spoken, and this was conditioned by the convictions and insights of the speaker - that is, Hitler. 
Take a look at the poster “Lumpen...Christen” (Page 62). The text is meant for us, who have been 
conscious opponents of the Jews for about 15 years now and hear or read words of enlightenment about 
the Jewish plague almost every day. It is still gripping to the present period due to the clear, simple 
wording that nips any contradiction in the bud. This simplicity and clarity is only possible for someone 
who has a very deep knowledge of the problems that humanity must face. 
Thus, in his posters, the Führer was already showing the people the subversive intentions of Marxism and 
opening their eyes to the so-called bourgeois parties, whose incompetence and cowardice were rooted in 
the Jews and “cohorts” in their ranks. 
Two major phases present themselves to the observer of Hitler's struggle: to unite the German people and 
then to free this united people in terms of foreign policy. 
The beginning of the fight was directed against the main enemy of unity: the Jew. The fight of the 
NSDAP was carried forward in all areas that had been influenced by the Jews; this influence was most 
brutal and therefore most easily recognizable in Marxism and its class theory. The Nazi movement 
countered class hatred with the blood ties of the people. This contrast began with the Jew being shown to 
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the German as he saw him in his daily life and being encouraged to reflect on the individual Jews in his 
circle of acquaintances. (Pages 59, bottom, and 61.) 
The anonymous Jew was denounced, how he hides behind the stock market, the stock corporations, and 
behind Moscow and Rathenau's sphere of influence. (Pages 60 to 63.) It was - and still is today - the 
greatest effort necessary to peel the enemy out of his camouflage and make him visible. Every single 
person in the population had to recognize who this enemy was and where he stood. 
In addition, efforts were made to awaken the population from its apathy. It was hammered home to them 
again and again that they could change their situation, but that they themselves had to take the necessary 
steps to do so. (Pages 59, top, 64, and 65.) 
 
These posters, designed by the Führer himself, show the attentive observer, if he pays attention to the time 
at which the individual posters appeared, two further important facts: 

1. Hitler goes from being a mere “advertising agent” of the party to its leader. The power of his 
outstanding mind transformed us over the years, and he imprinted his personality on us. At the beginning 
of its existence, our party was no different from so many others; thanks to Adolf Hitler, however, it 
became a movement of faith that had little in common with a traditional political party - it instead drew an 
entire nation into its orbit. Just as the party of the time was fundamentally transformed and imbued with a 
new spirit by Hitler, so too was the German people. Adolf Hitler, first designated on the posters as “Herr 
Adolf Hitler,” then as “Pg.” and finally as “our Führer,” became the Führer of the German people. 

2. Originally the name of the speaker was printed in small, inconspicuous letters on the posters, and this 
was entirely in keeping with the interest that was shown in the speaker as a person; the only thing that had 
any appeal was the subject that he was talking about. As interest in the speaker's remarks grew and his 
audience increased, his personality also came more to the fore. When Hitler became the leader of the 
party, he was so well known to his contemporaries that it was enough to stick posters on the billboards 
that said nothing more than his name in large print. So much for the NSDAP posters until 1923. 
 
Later, as the party grew and more auxiliary troops joined, the war itself could be specialized. The Jew as 
the main enemy was tracked down in all of his positions, confronted and forced to fight. His allies, 
whatever they might call themselves, were overrun just as he was. 
In contrast to the other parties, which generally only held meetings when an election was imminent, the 
NSDAP constantly fought for the soul of the nation. Meetings upon meetings were held, even when there 
were no elections on the horizon. The billboard was used to attract the attention of the masses to these 
events. Even in those days, however, people could not be won over to the ideas of National Socialism by 
billboards alone - the power of the spoken word was also needed. It was therefore important to subject as 
many people as possible to the spell and effect of a speaker. Since the people had only false but fairly 
well-established ideas about National Socialism, it would have been of little value to simply state the day 
and hour of the meeting on the posters, combined with the suggestion that one would then learn more 
about the goals of the NSDAP there. Such an announcement would not have been at all effective. The 
feeling of laziness, of knowing better, which is present in every human being, had to be overcome by 
other human thought factors; in this case, these are: curiosity, the joy of gossip, the desire to experience 
something extraordinary, and sometimes also the pursuit of pleasure. 
The above will become clearer from examples from various German districts. 
The gripping poster “Köpfe -? rollen -? (Heads -? roll -?) comes from Beuthen O/S.29 
 

29 Today known as Bytom, now located in Southern Poland since the end of the Second World War. 
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The saying “Heads will roll!” was coined by Hitler in a speech he gave before the Reich Court on 
September 25th, 1930, when he was questioned as a witness in the Scheringer-Ludin treason trial. This 
phrase was frequently used in propaganda.  
 
Konrad Heiden aptly describes the impression it made on opponents in his book “Birth of the Third 
Reich. The History of National Socialism to the Fall of 1933.” On page 24, Heiden, who is an opponent of 
the Nazi Party, says: 
“Heads will roll!... In terms of propaganda, the threat had a tremendous effect. It showed the ruthless 
self-confidence of the National Socialist leader and threw his opponents into a kind of paralyzing terror.... 
A state of such weakness (that allows itself to be threatened with punishment for such a statement) had to 
be blown apart one day by the growth of such a strong-willed power as National Socialism represents, 
even if the constitution was strictly adhered to.” 
 
These words aptly describe the impression that the Führer's statement made on the people. 
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It is easy to imagine that the population, amused by the poster's crude content, and in anticipation of 
hearing more about the ruling system in this form at the assembly itself, responded to the call in extremely 
large numbers. 
For many, the greatest incentive to attend was probably the thought of being able to watch how a powerful 
opponent (the existing government), whom one does not dare to confront directly, is attacked with much 
wit and biting sharpness by his opponent, the NSDAP. (Political, satirical cabaret!) 
The suggestive tone at the end is also important: “Please come early, as the hall will be closed later due to 
overcrowding.” The organizer's conviction that the evening will be a great event is evident from this, and 
it makes the reader feel as if he is missing out if he is not there. 
The local NSDAP group in Hanover appeals to the population's sense of outrage and disgust at the 
prevailing conditions, which affects everyone, when it writes on its posters: 'Maggoty ham... department 
stores'. 
 

 
 

The passer-by will wonder whether he too has not sold or been served spoiled food at some point. He 
suspects (rightly or wrongly remains open) that people who make such claims on the message boards 
must have evidence for them, and will certainly provide many more details at the meeting itself. From 
this, he concludes, he will then also be certain whether he has not already eaten pea soup with maggoty 
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bacon. Although the mere thought of it makes his stomach turn – at least in general – it is precisely this 
thought that sticks with him and therefore the reason for him to attend the meeting. He is also interested to 
hear whether measures have been taken to prevent a repetition of such incidents. 
If someone in 1928 saw posters on the billboards in a city in Germany that read: “Heil, Emperor!” (Heil 
Kaiser Dir!), they had to stop. 
 

 
 

His curiosity was greatly aroused. Even the other typeset words did not lift the veil behind the message. 
Even the inconspicuous swastika in the lower right corner did not make him any the wiser, and he first 
had to familiarize himself with the entire text. The content evoked his own dissatisfaction with the 
existing conditions. Hopefully he will now also come to the meeting, because this poster lacks something 
special, something that directly appeals to individuals, as the “Maden” poster does. 
The poster from Königsberg, which attracted attention mainly because of its large cross, is also very 
clever in arousing interest.  
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In a province where, relatively speaking, religious belief had not been undermined as much as in 
industrial cities, for example, the question “Swastika? Christian cross?” was bound to attract a great deal 
of popular interest. The people in these areas were not at all opposed to becoming supporters of the Nazi 
Party if they had not been tormented by doubts as to whether allegiance to the swastika could be 
reconciled with the Christian cross. 
 
One important factor in the success of Nazi posters was that they took into account the basic attitudes of 
the population. Thus, in reactionary Potsdam, posters with black, white, and red borders were put up, and 
Frederick the Great's head was made to address his “dear Potsdamers.” A poster like this would have been 
simply impossible in Berlin, not to mention the laughter it would have caused in Wedding, Neukölln, etc.  
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For Bavaria, the colors were not black, white, and red, but blue and white. 
If you read the poster, signed by Ritter von Epp, carefully, you will see that this is a masterpiece of 
individual propaganda. 
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The poster does not speak of the Reich, but primarily of Bavaria, and it skillfully stirs the resentment that 
sits in the flesh of every true Bavarian, reminding them of the disdain that Bavaria allegedly faces from 
the rest of the Reich. When Berlin is mentioned, it is done in such a way that it corresponds to an 
alignment with the system parties. In short, here an expert on the Bavarian national character has 
represented its concerns in an exemplary manner and made them the preamble to his own intentions. 
For many residents of Heidelberg, the question “Frick in Thüringia not yet overthrown?” was surely 
spoken from the heart. 
 

 
 

The newspapers of the system press hammered their slogan into the population of Germany day in and 
day out: “The Nazi government with the putschist Frick must disappear from Thuringia!” This agitation, 
evoked by the opposing side, was skillfully used here and, under the pretext of wanting to satisfy the 
curiosity of the listeners, a meeting that was certainly very well attended was achieved. 
 
At that time, the names of prominent NSDAP speakers were still unknown to the general public. It would 
have been of little use to put up posters that only said something like, “Dr. Goebbels will speak at the 
Sports Palace on such-and-such a date.” The advertising effect of big names first had to be achieved by all 
means necessary. 
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When Dr. Goebbels writes in his “Kampf und Berlin”: 
“...It is tremendously difficult to wake this lethargic, tenacious monster (Berlin) from its lethargic calm” 
(page 43) 
and further says: 
“...Our goal was to conquer the streets... and with it the masses and the people...” (Page 127) 
and then adds that the means must be appropriate, this observation was not only absolutely correct for 
Berlin, but also applies to the Reich. 
 
Shooting festivals [traditional Germanic festival involving target shooting and marksmanship 
competitions], fireworks, local celebrations such as harvest festivals, and popular entertainments of every 
kind were organized with raffles and dancing, and then, at a time when none of those present could 
possibly leave, a political speech was held. The political gathering thus became an event that people liked 
to attend; in this way, people were reached who would never otherwise have been drawn to a political 
event. 
 
The poster “Never Again Anti-Semitism!” was born entirely out of the moment, and was therefore 
infinitely effective. 
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The trial mentioned in the content was the talk of the town at the time, and it was clear that the inhabitants 
of a Jewish town like Frankfurt am Main were interested in anti-Semitism and in the lecture mentioned in 
the poster, “Are the Jews our misfortune?” The skillful wording of the text, which led the superficial 
reader to believe that they were dealing with opponents of the Nazis, had the effect of deepening the 
divide that the process itself had already created, and benefited the propaganda of the NSDAP. This poster 
not only aroused curiosity, but also divided the readership into two groups, who in turn told their friends 
and acquaintances about it. One group went on their way grinning happily or smirking maliciously, and 
the other group slunk away, annoyed and angry. The first group filled the room punctually every evening, 
while the others spent that time pondering the best way to get rid of the “Jew-baiters”. 
The title is always the most important part. It should prompt passers-by, who have been attracted by the 
colorful surface of the poster, to read it. Whether it says, “The government has been overthrown!” or 
“Stop the thief!”, it always depends on the content of the poster to gain access to the hearts and minds of 
the population. 
 

 
 

How the text of the Nuremberg NSDAP poster must have burned in the hearts of the “Workers! Soldiers! 
Bavarians!” when they saw in this juxtaposition both the promises made and the fruits of it; how outraged 
the population of Düsseldorf must have been when they saw from the Nazi poster that the system and its 
ministers really were the criminals that the NSDAP had always denounced them as being! Here it is 
primarily the combative, unsparing spirit of the posters, calling for the destruction of the people's 
deceivers, that gives them their effect. Furthermore (in the case of the Düsseldorf poster), court cases, like 
erotic things, always have the greatest public success. 
 
The population of each district wants to be approached differently. 
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The poster “Workers and Employees of Berlin!” with the headline “The Fraud of Social Insurance!” 
attracted a great deal of attention. 
 

 
 

The author still remembers the crowds that gathered in front of this poster at all hours - after all, it was a 
topic that concerned everyone. This shows that it is indeed possible to attract the attention of the entire 
population, even in a big city, with a poster. 
The same applies to the poster “Deutscher Bauer!” (German Farmer!) 
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Here, too, it is the headline that, in its simplicity, appeals to the straightforward and upright sense of the 
rural population. The typeface has also been chosen to match the content. In short, memorable sentences, 
the farmer is reminded of his tradition and of the obligation that arises from it. He sees that the NSDAP 
has correctly recognized the millennia-old vocation of the farmer, and this fact fills him with trust and joy, 
because everyone feels pleasantly touched when the work they have done is properly recognized and 
appreciated. 
It is clear that these posters are pure pieces of “shock and awe”. It would not have been possible to wake 
up the masses, who are so incredibly slow to think, by any other means than such a “bluff”. 
 
The poster can be used anywhere. It is even successful where everything else fails. Even in areas 
inhabited predominantly by illiterates, the poster can be effective. The printed word can also remain 
unread under normal circumstances, and remains unread by anyone who rejects the newspaper, book or 
pamphlet in question from the outset. The radio receiver can be turned off. (since the assumption of 
power, however, this possibility has been considerably reduced. Through the installation of community 
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receivers in factories, offices, schools, etc., even those who would otherwise have avoided the speeches of 
the NSDAP leaders have been brought to the radio receivers.)30 
There is no need to attend a political meeting at which the opponent of one's own point of view speaks. 
(At least here the possibility remains to speak at the meeting, but cases in which the speaker has more 
success than the conveners of the meeting are rare exceptions.) Even marches and demonstrations, despite 
the general human curiosity, do not necessarily have to be successful. 
It is different with the poster. It only misses the blind, the seriously ill and the anti-socials sitting behind 
solid walls, i.e. those who are inactive anyway. But every other person who enters the street cannot 
exclude themselves from life around them. Even those who walk the streets with their eyes constantly cast 
down were caught up by the parties and drawn into the political struggle by the glaring slogans painted on 
the sidewalks and roadways. Everyone eventually comes into contact with the poster - whether they come 
into contact with its content depends entirely on the psychological ability of its intellectual fathers. 
In this case, it was the NSDAP that forced attention and interest with its new poster format. If it could not 
be done in a straight line, a detour was sought and found; after all, many roads lead to Rome. The poster 
design was always such that even the political opponent, who might have resolved never to pay attention 
to the NSDAP poster again, would repeatedly forget his resolution, albeit unintentionally. 
The following example illustrates this: 
The author of the posters, “Madige Schinken” and “Never Again Anti-Semitism,” the present-day 
Ministerial Director in the Reich Ministry of Propaganda, Leopold Gutterer, had managed to printed on 
yellow paper with black and red writing, which, thanks to this color scheme, was regarded as an invitation 
from the “Reichsbanner Schwarz-Rot-Gold” to a constitutional celebration. The wording of this poster 
was so inflammatory in contrast to the correct Reichsbanner posters that the population appeared in their 
main part at the meeting place indicated on the NSDAP poster, while the official celebration of the SPD, 
which took place at the same time, was hardly attended. 
 
The posters of the struggle were not the result of careful planning and calculation, but were intuitively 
born out of the moment. They were created by people who were imbued with the idea of National 
Socialism in every fiber of their being. Hence their power, their conviction and their success! 
 
It is understandable that in the heat of the struggle, the wording of a poster was not always a complete 
success, or that the always limited funds were not sufficient to execute a poster in such a way as would 
have been necessary to achieve the greatest effect. But even the posters that were produced with very 
limited means are outstanding achievements if they were created by a truly National Socialist artist. I am 
thinking of the symbolically effective poster by the illustrator Gäfgen, which, even without text, had to be 
understood everywhere. The swastika above the roofs makes the factory chimneys smoke again, or as the 
text below says: “Work and bread through National Socialism”. With very few lines, an extremely strong 
effect! 
 

30 On this point, compare the writings of the Reich Broadcasting Leader, Eugen Hadamovsky: “Your Radio” and 
“Propaganda and National Power”. 
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The posters discussed in this chapter served mainly to make the movement and its leading men known to 
the people. We must now turn to the group of purely political posters, which were directed against all 
other ideas. 
In considering these posters, we must first be clear about two questions: what were we fighting against, 
and what did we want to achieve through this fight? If we anticipate the answer to the second question, 
this also provides the answer to the first.  
We strove for the unity of the entire German nation and fought against everything that stood in the way of 
this unity. In the preceding sections, we have already seen that the main enemy was Jewish Marxism. In 
second place comes the spirit of the caste, which is embodied by reactionism. Finally, there is political 
Catholicism in its efforts to achieve supremacy. Behind all these factors, unseen, stands Universal 
Freemasonry, which, however, during the period of the struggle, apparently received no further attention. 
 
The NSDAP had recognized that the strongest enemy of the movement was to be found in Universal 
Freemasonry, and that the main struggle should actually be against it. However, because Freemasonry was 
a very unclear concept for the people, with which they did not know what to do or how to react, and 
because Freemasons never openly came into action as such, the fight had to be directed against the visible 
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puppets and straw men who were sent forward by them, and who, because of their reprehensible deeds, 
were easier to present as enemies of the people and to fight against. Only in this way was it possible to 
win the people over to this fight and thus to deprive world Freemasonry of its auxiliary troops. 
The most active, and therefore most dangerous enemy was Marxism. It was also the one that was most 
visible in contrast to reaction and political Catholicism. Its propaganda always repeated the same slogans 
that had served to curse the working people for thirty years and more; the concepts associated with these 
slogans had to be fought first and foremost. 
“Freedom! Equality! Fraternity!”, ‘Socialization!’, ‘Class struggle!’ were the watchwords under which the 
individual could not imagine much, but which nevertheless destroyed every effort to achieve national 
unity through the stubbornness with which they were opposed to all rational arguments. It was therefore 
necessary to try with unremitting persistence to eradicate this delusion by word and deed. 
An example of Marxist propaganda, explaining the idea of class struggle to the people in a nutshell by 
means of a contemporary event, thereby sowing new hatred, is provided by the story of the 'salt tax 
soldiers'. This incident was exploited for propaganda purposes in two very effective posters. One of them 
had the heading “Who will pay?”, while the other made a very primitive appeal to the masses' will to 
survive by shouting: “Don't let them take even the salt from your bread!” 
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The background to this excellently executed propaganda, as well as the explanation of the word “salt tax 
soldiers”, will be given here very briefly. It shows how skillfully the KPD used current political events for 
its propaganda. 
On May 28th and 29th, 1932, Hitler promised a possible Papen cabinet toleration by the NSDAP if the 
SA uniform and demonstration ban were lifted and the Reichstag dissolved. On June 1st, Hindenburg 
appointed Papen as Reich Chancellor and dissolved the Reichstag on June 4th. On June 13th, Hitler 
demanded that Papen lift the bans, which was fulfilled on June 17th in the “Emergency Decree Against 
Political Riots”. Three days earlier, the new Papen government had issued its first emergency decree, 
which contained the following four points: 
 
1. Measures to maintain unemployment assistance, social insurance and the Reich's pension scheme. 
2. Alleviation of the welfare burdens on the municipalities. 
3. Securing the budget. 
4. Job creation. 
 
Among the other goings-on in government was also the new taxes introduced in March 1926, including a  
reintroduction of the salt tax. The new taxes and deductions caused a great stir among the population, 
which was greatly intensified by the propaganda of the KPD, which steered this understandable outrage 
towards the NSDAP and insinuated that Hitler tolerated the new laws, according to which even salt was 
taxed. This propaganda simplified the events, which were obvious to the masses, and coined the term “salt 
tax soldier”. It claimed that this tax had been introduced only so that Hitler could buy uniforms for his SA 
from the proceeds of this tax. The masses were happy not to have to think again and eagerly seized this 
new catchphrase, which was very widely used in the period that followed. 
 
This KPD propaganda idea can be described as perfect: 
 
1. A current event is simplified to the point of primitiveness. 
2. It clearly emphasizes the point that concerns everyone and touches them at their core - the instinct of 
self-preservation. 
3. Capitalism is shown as the enemy in its boundless greed for possession, which does not shy away from 
taking even the last thing from the poorest. 
4. The way to fight this enemy is to destroy the NSDAP. 
5. In the individual SA. man, whom everyone encounters daily on the street, the enemy that is accessible 
to everyone is created. 
 
How “successful” this kind of propaganda was can be seen from the fact that more than 250 NSDAP 
members were murdered by the vigorous and brutal followers of Marxism. 
 
The SPD's basic idea was to address the same topic with a poster showing the bourgeois bloc taking away 
bread from poor children. 
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The shortcomings of this poster lie not only in its poor technical execution, but primarily in the fact that it 
is not sufficiently thought out. The poster, which dates from around 1920, neither deals with an actual 
event, nor does it present the enemy and the fight against it in a comprehensible way. Furthermore, the 
pictorial execution in its fairy-tale-like representation is hardly suited to achieve propagandistic effects. It 
only widened the gap of class antagonism.  
In every possible way they tried to persuade the people that the propertied classes thought only of 
themselves, but they did not forget to emphasize their own deeds and what they had done for the people. 
After all, it is every man's right to point out his achievements, if it is true. For example, there is the poster: 
“Mothers! Fathers! Look! Everything for your children!” 
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On this poster, we see palatial structures representing schools, hospitals, vacation and care homes, 
recreation centers, sports fields, swimming pools and kindergartens. Next, the poster shows a proletarian 
child, who does not look like someone from the propertied class, who has not only been deprived of bread 
but even of the salt for the bread, and who, beaming with joy, points to all these wonders. 
Social Democratic propaganda wants to prove its concern for the people by reminding us of all the 
buildings that were actually built. In reality, however, these achievements did not arise from a sense of the 
common good, but were the worst kind of stopgap measures. These buildings did not promote the 
well-being of the working population; on the contrary, they only led the people deeper and deeper into the 
swamp of impoverishment. 
 
Reichsbank President Dr. Schacht comments on this as follows: 
 
“In my Bochum speech of November 1927, I stated, even for that time, that if the municipalities had 
refrained from a number of luxury expenditures or non-urgent expenditures, they probably would not 
have needed to take out a single foreign loan. Among those luxury expenditures and non-essential 
expenditures, I included the expenditures of German municipalities for the construction of stadiums, 
swimming pools, parks and decorative squares, for the purchase of land and goods, fair trade buildings, 
festival halls, hotel buildings, office buildings, planetariums, airports and airfields, theaters and museums, 
etc. ... The enormous sums involved can be seen from the fact that in the seven years from 1924 to 1930, 
around 40 billion were spent, of which more than two-thirds... were raised from public funds. ...It is only 
through such unprofitable use of money, partly saved and partly borrowed, that the sinister specter of 
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unemployment has been partially and briefly banished, and now, with five million unemployed, it looms 
ever larger.”31 
 
These Potemkin villages were erected only through a frightening foreign bond economy that made a 
mockery of all knowledge of economics, and the interest and repayment of which imposed new and 
enormous burdens on the people. The beneficiaries were not the people, but only the leaders of the SPD. 
They and their cronies profited from it. With their widespread nepotism, it was necessary to create new, 
highly paid positions again and again. A corruption arose that reached into the highest official positions, 
and cost the people almost more than the many unnecessary buildings. 
The NSDAP had to start by uncovering the real reasons for the Marxists' enthusiasm for building. This 
then gave their propaganda the opportunity to tear the mask from the face of these false friends of the 
people, and expose them to the contempt they deserved from the population. 
It is, of course, impossible to achieve a propaganda influence through the poster alone. The poster can 
only ever convey a condensed extract of a doctrine. It must be limited to simplifying and presenting 
something that is already known – whether in pictures or writing is not essential – in such a way that it is 
easy to understand and remember. A really skillful poster will therefore always have a mental barb that, 
once it enters the mind, cannot easily be removed. 
A poster that meets these requirements in an exemplary manner is the NSDAP poster: “Work in the hands 
of every creator!” 
 

 
 

This scene is so directly taken from real life that it embodies the yearning and hope of millions of 
unemployed people. For years unemployed people, who cursed their useless lives in tired renunciation 
and who were often only kept from the path of crime by chance or their physical failure, suddenly had 
new hope from this poster. It showed something completely different from the Marxists' eternal promises 
of a future in which they could no longer believe. Inspired by the photographic reproduction of the tools 
so familiar to them, their old workplace, last visited years ago, arose before their minds' eyes. Invariably, 
their hands opened to reach for the tools, as in the picture. Even if it was only a temporary illusion that 
this image conjured up in their minds, the thought itself would not leave them. The phrase: “What if I do 
get work again...” replaced the phrases of class hatred and Marxism. 
The idea of the poster is so strongly geared to the most powerful life-feeling of man, to his will to survive 
and to his hope, that it excluded all thoughts that had only been artificially grafted on, even if for decades. 
Added to this is the convincing nature of the language: “Work and bread through Liste 1!”32 
This short, suggestive sentence is more forceful than long-winded sentences that try to explain everything. 

32 “Liste 1” was the list number for the Nazi Party in the 1932 election. 
31 Hjalmar Schacht: “The End of Reparations”, Gerhard Stalling Verlag, Oldenburg, 1931 

84 



The fact that it appeals to the ego plays a significant role in its effectiveness. For years, under Jewish 
leadership, Marxism had endeavored to undermine any sense of respect and self-respect among the 
people, to instill the greatness of the “class struggle” in return. However, the apparent success of these 
efforts collapsed at the first push. 
For years, the working man who had become unemployed through no fault of his own had been persuaded 
that receiving unemployment benefits was an act of social justice. They tried to eliminate the shameful 
feeling that everyone felt who received wages for work not done by presenting it in this way. It is not 
possible to suppress a person's natural, healthy feelings forever. It is true that a person can be forced by 
necessity to silence this feeling for a time, but it takes only a small occasion to expose this self-deception. 
In general, the thinking of the majority of the German working class is quite sound, and only in a few 
depraved individuals is the trait of “receiving without giving anything in return” elevated to the purpose 
in life. The fact that Germany had only a small number of professional beggars in the period before the 
war and after the National Socialist revolution confirms what has been said. The German loves work that 
enables him to provide for himself and his family through his own efforts. 
Thus, for the first time, National Socialism was able to point out how foolish it was to give people wages 
and earnings without work in this time of great unemployment. It is a typically Jewish notion to imagine 
paradise as “income without work”. But it has always been the case with the German people that they 
could only feel happy when they created value. How often have you not heard Germans say at that time: 
“Nonsense, I'll gladly work even ten hours, the main thing is to have a job again and to know that I'm not 
living in vain!” 
The poster “Adolf Hitler has brought you together in 13 years! German manual and mental laborers! 
German farmers! Don't let yourselves be torn apart again!” serves, like the previous one, to bridge the 
differences between the people. 
 

 
 

Although this poster appeals less to the elemental feelings of humanity, it consciously appeals to a 
characteristic of the German people that has always been considered typically German: loyalty. This 
poster also embodies the fighting spirit, even if it is not so visible at first glance. The depiction calls for a 
fight against the temptation to become faint-hearted that one faces every day. The image of the three basic 
elements of every state life, embodied in the three masterfully depicted professions, is firmly etched in the 
memory. Compare this with the caricatures, or rather caricatures, which Marxism draws of these three 
classes. The peasant is reduced to a 'Great-Agrarian' or a 'fool'; the worker is either an exploited wage 
slave or a revenge-thirsty proletarian; finally, the intellectual worker is reduced to a ridiculous collared 
proletarian or an ice-cold exploiter. But the portrayal is always disruptive, depressing and destructive. 
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National Socialism, however, always saw its main task as unifying the people. This is most clearly shown 
in a drawing of Mjölnir from 1929, to which nothing needs to be added. 
 

 
 

Even the human hand is seen by Communism as an instrument of strangulation and killing, and not as a 
symbol of creative labor. 
We find this idea expressed in the technically and propagandistically excellent photomontage by the Jew 
Herzfeld (Heartfield). 
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Thanks to its simplicity, this poster is easy to remember, helped by the cleverly worded text. It also has a 
combative momentum, made visible not only in the caption, but also in the position of the hand. Apart 
from this tendency, it is a good poster, and it was certainly effective; compare the activity of the RFB 
[Roter-Frontkämpferbund] and the death and deserted list of the NSDAP., in which the victims of the 
murder propaganda of Marxism are listed. 
The poster by the draftsman Mjölnir breathes a completely different spirit. 
 

 
 

“The organized will of the nation” is the explanation given here for the term ‘National Socialism’. 
Certainty, strength, confidence, a sense of power, strength and unbending determination to fight to the 
finish and win – these are the qualities that this poster radiates. These qualities, when they are in any way 
presented to the masses, will always inspire the people. Since time immemorial, the people have cheered 
the hero and laughed at the weakling. The crowd demands heroes in whom it sees its own aspirations 
embodied. Just as women admire and love heroism, courage and determination in men, so the masses, the 
feminine, vacillating, undiscriminating and easily excited form of human existence, craves these qualities. 
It is inherent that only that which has momentum carries away. The very concept of the word “carry 
along” shows this - only that which has so much strength of its own that it can overcome the inertia of 
persistence can carry something else along. This is not only the case in physical events, but also in mental 
ones. An order given listlessly by a military superior is carried out even more sluggishly. This order, given 
without strength and momentum, bounces off the rubber-like persistence of the subconscious and only 
after some time, via purely rational thinking, finds its way into the human consciousness through the 
concepts of obedience and discipline, and thus its execution. 
A rousing speech, a stirring poster text, a poignant poster drawing must take people by surprise. Here the 
cold calculating mind, conscious thinking, must be eliminated. Here the direct path to the subconscious, to 
feeling, is taken. The “art” of the psychologist, of the spiritual guide, consists precisely in excavating the 
subconscious feeling, unadulterated by any thinking. The dross that wrong education, tradition, bad 
examples and so many other influences of everyday life have piled up over natural feelings, over the heart 
and soul of man, must be removed. Wherever real, unadulterated feeling is expressed, it will find an echo. 
Otherwise, how could a really good book find favor with the simplest sections of the population? How 
could the Führer, with all the opposing influences arrayed against him, have found ever new followers in 
his struggle, if his words, dictated by feeling, had not found their way to the hearts of his people? 
Especially in the case of the war posters, one will therefore also find that they are all the more successful 
the better they manage to combine a generally accepted moral view with their aspirations. 
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In this connection, the war posters of the second chapter of this work should be recalled, as well as the 
Freikorps posters in the third section. Posters are always successful when this rule is followed. In any 
case, the opponent must be morally discredited. If, in addition, you manage to credibly present yourself as 
a champion of the norms of morality and justice generally recognized by humanity, then the support 
cannot be valued highly enough, as the experiences of the World War and the Italo-Abyssinian conflict 
show. 
Two drawings that appeared in Italian newspapers on the occasion of the Italian-Abyssinian War and from 
there found their way into the world press illustrate what has been said. 
 

 
 

A photomontage that also belongs to the group of battle posters is the NSDAP poster: “German people, 
you have to choose!” 
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By placing two groups of well-known people in the photo opposite each other, the contrast between the 
races and thus the different outlook on life is shown to the people in an unadulterated way. Here, the 
appeal is made solely to sentiment, in the certain knowledge that the choice can only be in favor of one's 
own race. Anyone who has seen the pictures of these Jews and intellectuals must be disgusted by them 
and simply cannot trust these people. In this context, the photographic reproduction is extremely 
important, because, in contrast to even the most honestly painted pictures, the viewer can never have the 
feeling that distortions have been made for the sake of intention. 
 
The Saar plebiscite posters of the German Front show yet another character. 
It is now up to the German Saar workers to expel the gate to Germany. It is in their hands to tear down the 
walls that have been erected between the Saar region, which lies in the shadow of French servitude, and 
the German motherland, which is illuminated by the symbol of the swastika. 
 

 
 

The depiction is as powerful and heavy as the inhabitants of this area, which were withheld from 
Germany for so long. Even though the drawing is not very successful, the whole depiction breathes an 
unstoppable power and momentum that, in terms of propaganda, can be said to have solved the task. 
While the author of the poster just discussed foresaw that it would take a tremendous effort before 
repatriation became a reality, Mjölnir goes one step further psychologically. 
In his poster “Deutsche Mutter, heim zu Dir!” (German Mother, I’ve Come Home to You!), he takes the 
fact of returning to the Reich for granted, so that it no longer needs to be mentioned. Any doubt about this 
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is nipped in the bud. The returning son carelessly steps over the small, broken and insignificant fallen sign 
of former separation. The sense of belonging together that blood creates has proven itself stronger than 
paragraphs and chains; blood has torn down the border posts. Just as the two people, mother and son, 
stand above all the other things depicted in the drawing, they also stand vastly superior to the yapping of 
the pack without a fatherland. 
A convincingly German poster, as only Mjölnir can make it. 
 

 
 

Now that the NSDAP is no longer in the opposition, but has come to power, the question may arise as to 
where the “enemies” necessary for good propaganda are to be found. 
Well! For one thing, these enemies have been soundly defeated, but they are far from being exterminated. 
For another, their evil spirit still lives on. Even when the time comes when National Socialism no longer 
needs to fight Marxism, reactionism, political Catholicism and Freemasonry, there will still be work to be 
done. It will always be necessary to stamp out character traits that are opposed to the welfare of the 
people and possibly threaten it from within. Finally, it must not be forgotten that Marxism would never 
have found its way into our country if the ground had not already been prepared for it by the behavior of 
other forces. 
To use an example: Bacteria are present everywhere in the air, but they can only cause harm if they come 
into contact with suitable soil. Only then can they cause ulcers, diseases, etc. So, to stick with this 
comparison, if National Socialism managed to cut out the open ulcers to prevent them from spreading 
further, it is now necessary above all to ensure that the weakened body heals. It must be achieved that the 
organism, through appropriate care, produces the juices that enable the body to reject everything that is 
detrimental to well-being, even without medication. 
Under normal conditions, the body of the German people is quite capable of expelling everything that is 
harmful to it. But until this condition is reached fully, public education and propaganda must watch over, 
admonish and guide. Even when the whole nation is once again in unity, both in character and in soul, 
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there will still remain enemies outside the nation who will threaten it. In the changing existence of 
national life, there will always be events over which the government has no influence, such as crop 
failures, floods and foreign policy complications. The government can try to prevent these catastrophes by 
taking wise measures, but the possibility of being afflicted by such an evil will always remain; in such 
cases, propaganda would have a preventive role to fulfill. 
We see an example of this kind in the posters: “We want peace and honor!” and “The Marshall and the 
Corporal!” 
 

 
 

They were used on the occasion of Germany's withdrawal from the League of Nations and were intended 
to unite the people against all thoughts of servility and dishonor, which, as long as they still existed 
among the people, were an obstacle to its recovery. 
These two posters are magnificent in their design. On the one hand, the powerful language that is used 
here shows that this is a man who knows what he wants and who is aware that he will achieve his goal. 
The written text strengthens the self-esteem of every person in the nation and makes them hold their heads 
higher, self-confident in the feeling of belonging to a nation that has done everything to fulfill its 
obligations. This moral plus gives them the right to demand an honorable future and, if necessary, to fight 
for it. The montage is equally well thought out. All the fellow citizens who are not of high birth or high 
standing, that is, the majority of the population, will feel honored in the simple person of the corporal of 
the world war. They are proud that a man from their ranks has made it on his own, that most of the 
population has followed him through thick and thin, and thereby enabled him to demand the highest post 
the Reich has to offer. For them, Hindenburg means simply the “old gentleman”, in whom they see not so 
much the politician as the great commander. Furthermore, this poster was an illustration of the true 
national community of the Third Reich. Where would there have been a representation in the intermediate 
realm and in the time of liberalism that shows the bearer of the highest military dignity together with a 
private in one picture, without feeling the tremendous distance expressed in this difference in rank? Here, 
only the facts and achievements of both men are evaluated. 
Reactionaries, on the other hand, would view the poster differently! For them, Hindenburg still 
represented absolute authority, which, though often reluctantly, was to be bowed to. The fact that 
Hindenburg had appointed Hitler as Reich Chancellor forced these circles to follow Hitler and his 
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government. For the politically indifferent sections of the population, who see every government as 
ordained by God, this portrayal of the President standing together with the new Chancellor was a 
reassuring certainty that allowed them to continue sleeping peacefully. 
The poster as a whole represents the happy marriage of the glorious past, embodied in the person of the 
aged Reich President, with the new Germany, which finds expression in the Führer. This montage was 
particularly effective abroad, where, as far as objective judgment was concerned, this representation had 
to be seen as that of a father with his son – and why shouldn’t it? All in all, a battle cry in the most 
constructive sense. 
 
The poster published by the RSV to raise funds for the fight against hunger and cold pursues the same 
goal. 
 

 
 

Here, too, we have not only a purely militant moment, but also a high ethical value. On the one hand, it 
appeals to the maternal feeling in man and, on the other hand, it appeals to the true national community, 
calling on it to break down all barriers that divide and to establish a community of struggle in which the 
personal ego is placed behind the general sacrifice. 
The relief work that the Catholic Action wanted to carry out in the “Caritas Collection” was based on the 
same noble idea. 
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What is to be rejected about this poster is, first of all, that the motif for this poster was taken from that of 
the National Socialist WHW poster. Secondly, it is also incomprehensible that the mother's place is taken 
by a nun in a habit who has taken a vow never to become a mother. This representation is in stark contrast 
to the National Socialist worldview, which sees the family as the nucleus of every national life. 
 
The following two posters mark the transition to the purely commemorative posters: one is “Denkt an 
Altona!” (Remember Altona!)33 and the other is “Trotz Verbot nicht tot” (Not dead despite prohibition!). 
 

 
 

Neither says anything new! But the what and the how with which they repeat what is already known gives 
them their propagandistic value. The poster with the text alone contains all the elements of propaganda. It 
calls for self-preservation in an exemplary fashion. The effect is intensified by the feeling of outrage 

33 This is in reference to “Altona Bloody Sunday”, when, on July 17th 1932, a clash between the SA, the police and 
communists left 18 people dead.  
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against the brutal murders by the KPD, which is known to all the people. It shows how one can give vent 
to one's justified anger, which has only been brought to our attention by this poster. 
 
The poster is poor as a piece of art. Its propagandistic value lies primarily in the fact that it strengthens the 
will to hold out through its mere presence, in the way in which it unsettles the enemy and shows the 
people that a government cannot possibly stop a movement like the NSDAP. In this respect, the quality of 
the representation lies more in what persists and already exists than in the combative. 
However, the rendering of a previously unpublished drawing of a Mjölnir welder, seen below, shows how 
incomparably better such a poster could be designed. 
 

 
 

The only thing left to mention are the pure “reminder posters”, which are limited to impressing the voters 
with the list numbers held by the respective party. In this respect the NSDAP had an advantage, because it 
could easily place its symbol on its posters, in addition to the list number, without much effort. In this 
way, a clear identification was achieved by the simplest means. Other parties had to use more or less 
expensive drawings, texts, etc., in order to make their list numbers stand out from the mass of others. 
Naturally, the character of the mere number was lost in the process; however, with the NSDAP posters, 
even the most simple-minded people, who could hardly read, were able to find the right number by 
recognizing the swastika and memorizing it. The symbol of the swastika needed no explanation. Its 
meaning and its leader had become a concept for the people! 
When it was too late, the SPD also realized the importance of a symbol. But they, like the KPD with its 
“hammer and sickle” symbol, did not know how to use these propaganda tools as skillfully. The National 
Socialists hammered the swastika as the symbol of the movement into the consciousness of the people in 
almost every single poster (except for bluffing posters and the like). 
 
From the material covered in this section, it can be seen that, in addition to character and soul, 
propagandistic knowledge and skills are also required to design a truly successful poster. 
Since one can also learn from mistakes, the next section will show a comparison of good and bad posters. 
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Chapter Six 
Good and Bad Posters 

 
It will always be a daring undertaking to pass final judgment on the quality of a poster. After all, every 
observer can only judge subjectively, and it may be that a poster makes no impression on the author 
himself but has a strong effect on others. Likewise, one may judge a poster from a purely artistic point of 
view, while its value must always lie only in its propagandistic effect and may be judged only by that. The 
most important thing about every poster is its advertising and inspiring power, and the strength with 
which it can suggest its idea to the observer - only then does its artistic design come into question.  
The ideal poster is one that combines both factors into one. But to achieve this, an artist is needed who, 
from a purely technical point of view, must possess a high level of artistic skill. But beyond that, he must 
have such a strong bond with his people and a feeling for their specific character that no foreign 
influences can distort this natural gift in him. However, these two things together do not always create the 
conditions for a good poster, let alone one that is supposed to have a political effect. Examples of this are 
Hans Thoma, with his soulful landscapes that breathe genuine German life, and [Carl] Spitzweg, who 
combines artistic skill with a wonderful sense of humor. Both are deeply attached to their people, are great 
artists, and yet one could not imagine them as propaganda artists. There must be other aspects that are 
necessary. 
 
First of all, there is the rousing momentum! This characteristic is conveyed by the enthusiasm with which 
the artist stands by his idea and creates his posters from it. Only belief and obsession with this idea 
provides the power to perform. If the idea in which he believes, with which he is at one and to which he 
has sworn allegiance, is great and full of life, it will give him the fire, enthusiasm and clarity that is then 
expressed in his work. This is especially true in political life - only he who feels an affinity for a political 
idea will fully grasp it. If this is true for the ordinary person, how much more so for the artist! His task 
and calling is, in the midst of all the events of his environment, to always be a herald of the real things 
that are almost lost on the ordinary person in the hustle and bustle of everyday life; yet it is precisely these 
spiritual currents that shape the face of an age and give it its name. Artists have more opportunities than 
almost any other people to turn their profession into a vocation. Drawn to that which corresponds to their 
own selves, artists become shapers of the lofty and pure (in German art), or of the base, corrosive, and 
diseased (in Marxist and Jewish art). If, in addition to this skill, there is also the ability to lend in depicted 
things a certain humor that ridicules the opponent and even strikes him dead, those posters are known to 
be incredibly successful. Therefore, a good poster is born out of the following qualities: artistic skill, a 
connection to the cause he serves, a fighting spirit, a biting sharpness, and timeliness. 
In view of what I have said, it will come as no surprise when I include among the skillful posters those by 
the Jew and former German citizen John Heartfield. 
Anyone who has seen this untidy and scruffy-dressed Jew, and anyone who has spoken to him must have 
realized, even if he knew little about the physiognomy of the Jew, that this head, in its abysmal ugliness, 
could only produce ugliness and destruction. This dreg of humanity and prototype of Judaism must 
always feel drawn to his own kind; only here can he achieve something that must be considered good 
within the framework of the idea he serves. 
For the KPD, Herzfeld-Heartfield was one of their best artists. His posters breathe the spirit of the KPD so 
well, this spirit of vulgarity, of the basest instincts, of rabble-rousing materialism, that one is always 
shocked when one thinks that German workers, albeit deceived, allowed themselves to be led and cajoled 
by this type of person. Just as the Jew was never creative in himself, but could only create, exploit, and 
appropriate the “works” of others, so too was this Jew Heartfield. All of his posters, illustrations, etc. are 
photos. He also assembles them very skillfully, sometimes adding writing. 
The extent of his empathy is shown by the following two posters: the Russian original shows typical 
Russian women, in a way and in a montage that could perhaps be effective for the USSR. That is not of 
interest here either; this poster, seen below, is only needed for a comparative study of the faces with those 
on the second “German” poster by Heartfield. Here as there, the faces are Slavic and the movements are 
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Slavic. While the people in the original hold up the book of Lenin, in the recreation they hold up the 
sickle and hammer. The latter poster may have been used by the Soviets to promote a union of workers 
and peasants, but it is thoroughly un-German.34 
 

 
 

Another example can be seen in this poster, marking the fifth anniversary of Lenin's death, which was 
only used in Russia and is perceived as completely Jewish. 
 

 
 

34 In this context, one should also consider the “works” shown in the “Degenerate Art” exhibition. 
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It corresponds to the ritual concept of mourning, to honor a dead person with paper memorials that show 
him every aspect of his life, from cradle to grave. From a Jewish point of view, it is a good poster. 
But not in our view. Because a good poster should and must trigger the will to act. 
When, as in this case, you evoke the spirit of a great dead person, you take on the obligation to show the 
people the way they should go, to give them the courage and enthusiasm to solve a task that they might 
not be up to without the great example. This poster only evokes the memory of the masses of what they 
have lost, paints this loss in all of its colors, and thus sends every heart into mourning again, and that is a 
typical Jewish ceremony that neither offers consolation nor imposes obligations on the bereaved. This 
obligatory appeal is missing here, and therefore would have been better suited as a memorial page. 
The KPD not only received the ideas of the Jewish Soviet state, including all of its slogans and the like, 
but also their direct propaganda material, which was then used in Germany with few changes. 
The following poster (from 1931) was taken from the Russian magazine Kunst35. The one created 
afterwards is a “German” poster that was used in the Reichstag elections in July 1932. 
 

 
 

The propaganda department of the KPD made their work easy for themselves; instead of the original text: 
“Give the world of October a chance!” they wrote: “Enough of this system!” and on the table was no 
longer the “crisis” for consultation, but the words “emergency decree”. By giving the bourgeois sitting 
around the table the faces of leading German politicians, they believed they had fulfilled their obligations 
to conduct propaganda in Germany. The gun was yet still wrested from the fist of the man in the latter 
photo, since the time for publishing the plans of the armed uprising of the central executive still did not 
seem advisable.  
Interestingly, a poster with a purely German content also exists from the German side, from the National 
Socialists. The idea of “hitting the table with your fist” was in the air at that time, and Mjölnir was the 
most German, most folkloric and thus most effective representation of it. 
 

35 “Art”, the organ of the Association of Soviet Artists and Sculptors, Moscow, State Publishing House, 1933, Issue 
4. 
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When looking at this poster, it is easy to see what the others lacked. How weak, for example, is the KPD's 
drawing with its words “Liste 3!” compared to the fist coming out of the rock sleeve with the symbol on 
it. And how that fist comes down! Like a blacksmith's hammer, it strikes the table of the bigwigs and 
profiteers, so that their breath is taken away in horrifying shock. Mjölnr is not content with just this 
threatening gesture though. He is a National Socialist, and is accustomed to striking so that sparks fly and 
the Marxist society falls over altogether, armchairs and all. The fighter's fist stands out in the picture, 
dominating and visible from afar, with the symbolic swastika above it. 
 
A poster of the NSDAP demands special attention, and this is the poster: “One Man!”  
 

 
 

98 



The following can be said about this poster: the division of the space is well done, as is the arrangement 
of the text. The use of a picture of Hitler as an eye-catcher is good, because in the confusion of so many 
small details, this large image serves as a point of rest for the eye, causing the viewer to look at it again 
and again. The content and design, the symbolism of the crowd of interested people and the juxtaposition 
of “NSDAP alone = 11 million/Hindenburg voters together = 18 million” is flawless. 
The call to action derived from this: “You too should vote for the man of strength!” appears logical and 
convincing. 
But now comes the big but. 
Ironically, the main motif of the whole poster, the head of the Führer, is simply impossible. 
Whether this is due to the photo, its retouching or its reproduction cannot be determined. The effect is that 
of an actor from an American film taken with a soft-focus lens. This picture destroys any impact it would 
initially have. “A man of strength” should look like the Führer in the picture "We take the fate of the 
nation into our hands!”, seen below, or like in the picture showing him together with Hindenburg – in 
short, like what our Führer really looks like. 
The reason for choosing this particular picture can only be that the aim was to appeal to women in 
particular. Women, who make up a considerable proportion of the electorate, are known to be more 
influenced by outward appearances. 
Thus it could happen that a brilliant poster such as “We take the destiny of the nation into our hands!” was 
rejected by many women. In their opinion, the portrait of Hitler was too distorted in his expression, and 
secondly, the whole design was too “communist.” 
 

 
 

Two other posters and motifs, each of which attracted attention in its own way, were those of the broken 
chains. 
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The first poster, from the DVP, comes with the klapphornverse: “Von roten Ketten macht uns frei, allein 
die Deutsche Volkspartei!” [Only the German People's Party can free us from the chains of communism!]; 
the second poster is from the NSDAP: “Schluß jeßt! Wählt Hitler!” [Vote today! Vote for Hitler!] 
A much-laughed rewriting of the first text gained momentum: “Of all the voters, make yourself free, only 
the leader Dingeldei!”36 
A juxtaposition shows the big difference better than words could. What are these two hands, each holding 
a piece of chain? Without the text, no one could imagine anything from the DVP poster. How completely 
different the figure presented by Mjölnir appears! Every muscle, every tendon, one would like to say 
every drop of blood breathes concentrated power here, the irrepressible will to freedom. The veins bulge 
like cords, the chest expands almost to bursting point, the facial muscles are tensed, the chin is positively 
“bent” under the strain. Here, there is no beating about the bush with fine words to curry favor with the 
public, but rather a demonstration of the struggle and effort needed to achieve victory, and to break the 
chains. But this drawing is not only of particular value in terms of its depiction, but also psychologically. 
It shows with great urgency only the struggle that can be expected, and it does not promise easy prey and 
soft ministerial chairs. 
The bearer of this fight is the man from the people. He embodies, as always with Mjölnir and National 
Socialism in general, the social class for whose liberation is fought. The NSDAP, as a socialist movement, 
is about the welfare of the oppressed and enslaved; once they are free, the main force of the class struggle 
is broken, and the way is paved for a united and thus also powerful Germany, free from foreign yoke. 
Incidentally, the effect that a text can have on a drawing will be discussed in the case of the poster: “Hitler 
wird Reichspräsident!” (Hitler becomes Reich President!). 
Better than the DVP poster is the SPD poster, which shows a “brown” worker smashing the “brown” 
swastika with powerful blows. 
 

36 Bit difficult to make this understandable in English, but it matches the rhyming pattern of the original. 
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The Mjölnir poster, “Against hunger and despair, vote for Hitler!” also embodies the ideology of the 
NSDAP. 
 

 
 

Again, a reoccurring sight has been chosen, which often goes unnoticed in life, but here it becomes a 
powerful warning. Even those who still had work and bread were seized by the horror of having to 
wander the streets hopelessly with their wives and children. The poster was simply frightening. Many 
unemployed people, who perhaps had not yet fully realized their desperate situation, or who had resigned 
themselves to the seemingly inevitable with a kind of dullness of the senses, were shaken up. This poster 
was so powerful because it was so true. Every fifth employee was unemployed - when would it be your 
turn? Another neighbor was evicted - how much longer would we be able to pay the rent? Never before 
had the fate of the individual been so starkly laid bare. And yet! The call to action written in large letters 
below it: “Vote for Hitler!” is more than just a warning. It is hope, it is certainty - it is the only way to 
avert the horror, and it means salvation for millions of desperate people. 
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If you look at the poster (page 72, top) without knowing the exact circumstances: “Voters, Frederick Rex 
is voting with you for Liste 6!”, then you may have some doubts about the good taste in the advertising of 
the Nazi Freedom Movement. However, because Potsdam has always been extremely reactionary, the 
head of Frederick the Great was the only way to pave the way for National Socialism in Potsdam without 
putting too much pressure on the city and the idea itself. After all, it was 1924, and at that time it would 
have been impossible to depict a representative of the Nazi movement, such as Hitler, on a poster. The 
image of such a man would have meant nothing to the people of Potsdam. However, the residents of his 
former residence always associate the name Frederick the Great with a certain concept of the state. The 
choice to evoke the memory of the great king made it clear to the people of Potsdam – who still had a 
certain familial influence in the Weimar Republic – that there was a political movement in the state that 
pursued the same goals as the policies of Frederick the Great. 
What the portrait of Frederick meant for the people of Potsdam was the same as what a portrait of Hitler, 
depicted on a black background, later meant for us.  
 

 
 

Of course, this poster has an infinitely stronger effect. First and foremost, the effect is caused by the 
harmonious unity of the whole. The calmness, strength and benevolence that radiate from Hitler's face are 
communicated to the observer; the impression on people with unspoiled minds must have been a good 
one. Added to this is the fact that the poster was printed in white on a black background, making it stand 
out in the midst of the garish colors of the advertising pillars of the time. 
 
The Bavarian Nazi posters form a separate group: 
“The achievements of the revolution!” 
“The national bloc...” 
“Down with financial enslavement!” 
The first one can be described as thoroughly inadequate; the depiction of the first statement can be seen 
with this first poster. 
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The patient renunciation of the worker, who allows the Jew to impose ever new burdens on him, is more 
likely to sadden than to incite to fight. Even the clenched fist seems more intended for pushing than for 
striking. Small and inconspicuous, our symbol stands next to it. Finally, the Jew also gives the impression 
of being a good citizen, for whom profit is not so important as the fact that the burden is distributed fairly 
well. The underlying idea is good, but the illustrator lacked both obsession and skill. 
The Mjölnir-welding poster “Down with financial enslavement!” is from the same year. 
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In terms of pure drawing, it is significantly better than the one just mentioned. The current fate is borne 
with gritted teeth, but a ray of hope for the future is expressed, and the text is also combative and 
therefore effective. 
The poster “Bayern wählt völkisch” (Bavaria votes national), which dates from the same period, is 
noteworthy for its two coats of arms alone. 
 

 
 

Of course, one must not forget the times in which these three posters were created. The young Nazi 
movement had been robbed of its leaders and was dissolved into groups upon groups. These remnants of 
the once-powerful party tried, sometimes together and sometimes against each other, to at least save the 
idea itself from destruction. Everything had more of a defensive character, which was naturally also 
expressed in the propaganda. At least these posters succeeded in reminding the people again and again 
that they were living in slavery to the Jews. 
Another poster from Bavaria, but from 1932, is: “Drum Liste 1!” 
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Here again, just as in the poster signed by Ritter von Epp, the words NSDAP are missing. In this case, 
however, the head of the Bavarian SA man replaces any other symbol. The overall design is harmonious, 
but without momentum. One could also imagine a poster like this, with which the Reich Field Marshal's 
Office makes itself known in a recommendatory way. Incidentally, this poster shows quite clearly how 
fundamentally different advertising and propaganda are. The illustrator undoubtedly has a good reputation 
as an advertising artist, but creating a political poster requires more than just drawing skills. 
 
The difference between democracy (as understood by the Economic Party, for example) and National 
Socialism is shown with unsurpassable clarity and precision by the posters on pages 105 and 106, which 
addresses the same idea. On the one hand, there is Mjölnir's poster. Here, a National Socialist tears a path 
through the ranks of the enemy with his own body; with his body, his wounds, his death, he forges a path 
to freedom. He consciously sacrifices himself, his already broken eye sees the Third Reich in a vision, 
and this vision gives his body the strength and his countenance the transfigured beauty that make the 
whole poster so impressive and stirring. A rousing work, created in blazing enthusiasm and obsession, in 
which every line speaks. 
 

 
 

And then the “counterpart” to this. “Der verhinderte Winkelried”, a “job, done” by “?” (Matenko?). 
Doesn't this “daring hero” with the little tuft in front of his chest look as if he wanted to say: “Well, what's 
the strange matter here?” How carefully the dandy bends the points of the, yikes, sharp spears away from 
his noble body, looking over his shoulder to see if his entourage is finally stepping forward, and his bossy 
foot carelessly tramples the vegetables on the ground! The German dandy could hardly be better 
characterized in his mentality – it is hilarious, unintentionally. 
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Two sets of two posters with the same intention of inspiring the people for pacifist goals originate from 
Germany and France: “Mother, keep your son” and “Remember!”, as well as “La Dette” and 
“Déarmement”. The same thoughts are expressed in both cases, but what an infinite difference in effect! 
This is not only due to the fact that in one case, photographic images were chosen, and in the other case 
drawings (The poster “Against Hunger and Despair”, which we have already discussed, shows us how 
impressive drawings can be). The effectiveness lies rather in the fact that an individual fate is highlighted 
in such a way that it does not appear generalized, but rather touches every observer in its terrible 
loneliness. 
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By way of comparison: Every day, thousands of animals are killed to supply the needs of a large city. 
Everyone knows this, and even statistics and treatises on the subject do not arouse any particular 
sympathy. But how different things look when it comes to an animal that has been killed in some way! It 
is the fate of the individual that arouses the compassion of people and sets their minds in motion. 
This peculiar fact may be explained by the fact that the human brain does not normally possess the ability 
to form a vivid mental image of things on a very large scale. Since every event in life consists of 
thousands of tiny individual things that are registered by the brain and combined into a single unit, an 
event such as the slaughter of five hundred animals exceeds its ability to be imagined. It is impossible to 
imagine the fate of each individual and multiply it by five hundred. The mind leaves strenuous things that 
exceed its comprehension alone and does not participate in them. After all, thinking is generally the 
activity that is least cultivated. 
The modern press accommodates this human weakness by reinterpreting numbers that would otherwise be 
difficult to imagine into tangible things, in order to make them more comprehensible and vivid. In our 
example, it would say: If you lay the animals slaughtered for daily needs in Berlin end to end, they would 
stretch for 60 kilometers - the same distance as from Berlin to Brandenburg. 
The French posters achieve an even greater impact by leaving out all distracting elements. The eye of the 
beholder is forced to look in the direction desired by the artist. The sparing use of color also serves this 
purpose, blending in with the overall effect. 
There are other striking features in the two French posters that lead to important conclusions. 
We have already seen that the depictions of the French posters, like the German “Gegen Hunger und 
Verzweiflung!”, are particularly effective because they have been able to find a form that does not place 
any particular demands on the viewer's imagination. The setting in which the scene takes place is so 
simple, so taken from real life, that the imagination of an ordinary person is enough to fully perceive the 
image as a living fact. It is not the intellect that has to work and draw the conclusions, but the feelings 
react spontaneously. The thoughts that assail each of us in our daily lives are summarized and retained in 
our subconscious according to our character. Negative thoughts will almost always be somehow 
connected with fear of what is coming. In times of war, the immediate danger to life plays a major role, 
especially in areas that have come into contact with its fury. In Germany from 1928 to 1933, it was the 
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specter of unemployment that crept into everyone's consciousness, paralyzing them. It is true that the fear 
of an event is always worse than the event itself. 
So, if you want to incite a group of people to action, you have to awaken the feeling of fear that is 
dormant in their subconscious, and you have to do so in such a way that it creates in them the impression 
of imminent danger, but one from which they can still protect themselves by a certain act. 
These thoughts are embodied in the posters “Désarmement” and “Gegen Hunger und Verzweiflung” 
(Against Hunger and Despair), but not in the poster “La Dette” (Debt). 
The great disadvantage of the latter is that the viewer, precisely because this poster shows a catastrophe 
that has already occurred, is reassured by the thought that it has not affected him. It is human nature to 
delay action as long as possible and to act only when it is too late. This inertia is expressed in the saying, 
“When the child has fallen into the well, you cover it up.” Security locks are mainly purchased by those 
who have already been burgled; before that, they console themselves with the thought that nothing will 
happen to them. The same train of thought is also triggered by the poster “La Dette”. And that is why, 
despite its effective design, this poster is not nearly as successful as the “Désarmement” poster. 
The latter shows a mother with her child, so that from the outset more sympathy can be expected for their 
fate than for that of a man. The important thing is that mother and child can still be saved, while this is not 
the case with the man. The one poster demands an active attitude, while the other only arouses passive 
pity. 
 
What emerges from the above is the necessity for propaganda to present a looming danger so vividly that 
everyone feels threatened. The individual must not only recognize the necessity for action, but his 
self-preservation instinct must be so aroused that this elementary feeling overrides all the considerations 
of human complacency and inertia, forcing him into immediate action.  
 
The idea of choosing an allegory for a political poster is not a bad one in itself, since these are generally 
lively and thought-provoking. It was used by the Nazi Party and its press with great success in many 
cases, and always where it was important to strip the opponent of his feigned strength in a knowledgeable 
way and to present him in all his human smallness. But when a historical portrayal is aimed at a broad 
mass of people, the difficulty lies in suggesting to the viewer that the portrayal is meant to include him. It 
is especially difficult when the subject is a process that is not exactly flattering for the person concerned. 
Nobody thinks of themselves as stupid, limited, conceited or ugly, or at least does not like to be reminded 
of it. Therefore, if a person is shown in a poster who exhibits these characteristics, there will hardly be 
anyone who declares themselves to be one in kind with the person depicted. 
The case is exactly the opposite with descriptions that flatter the self-esteem. Here everyone will see the 
good qualities and character traits as applying to themselves. It is more successful to recognize people's 
self-esteem and self-respect than to criticize it; a person hardly sees his own faults, so how much less does 
he let others reproach him for them. The natural reaction to reproaching a person for his weaknesses is 
that the person in question now in turn reproaches his opponent for his faults, real or imagined. The 
admonisher will not even get around to making his suggestions for changing the behavior of the other 
person, and if he does, he will probably be preaching to deaf ears. But if he takes the correction of a 
mistake or the performance of an action for granted in the good character traits of the person concerned, 
then the latter will also be more inclined to follow these efforts. 
For example, it would never occur to a reasonable person to tell someone that he is a fool and then 
immediately ask him to do him a favor. Rather, a shrewd person, when he wants another person to do him 
a favor, will try to put that person in a good mood beforehand. If this is a matter of common sense in 
everyday life, it is all the more true in politics. 
You cannot, as the poster of the patriotic election service “France's guard on the Rhine” does, call the 
masses stupid by depicting them in the person of Michel37 with a pointed cap. 

37 “Deutscher Michel” is a 19th century representation of the German people, similar to that of John Bull in 
England or Uncle Sam in America. 
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Only someone who does not demand anything from those who are said to be sleepy can afford such a 
thing; if he does it anyway, then he deserves this night duty himself. In addition, the poster does not show 
any way at all to actively stop the abuses described, unless voting for the united fatherland is to be 
regarded as such. Here, the poster designer has ignored all psychological principles with an almost 
unbelievable narrow-mindedness. (Note the black, white and red stripes at the bottom of the poster. 
Tricolors?) 
Similar foolishness was displayed in the wording of the two following posters: “We hold fast to prayer!” 
and “Those who want to get back the past must vote for the ‘German National’ now!” 
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The latter is an illustration of the attitude of a party that, in its whining about a bygone era, cannot bring 
itself to look ahead and help shape a new future. Particularly noteworthy about this poster is the 
involuntary confession of its own backwardness, which is documented in the words: “Those who want to 
get back the past...” 
From the outset, the first poster is aimed at a narrow circle of people, who are probably even smaller in 
number than the total number of voters for this party. To be called pious has only a limited value, and to 
go into an election campaign with such a slogan shows that the originator of this propaganda is stuck in 
the days of the Crusades. Germany could not be redeemed by idly folding one's arms, perhaps saying a 
prayer or reading from the Bible, and then voting in a German nationalist manner in a pious, 
world-enraptured state. 
If representatives of a political party have strayed into religious territory here (strayed in that they did not 
actively stand up for the preservation of discipline and faith, as would have been their duty, but instead 
left it to empty phrases), and lagged behind the times by a few decades, the Center Party's poster 
expresses just the opposite; a party that, mind you, has no right to exist at all, since its leaders, according 
to the precepts of the founder of their religious worldview, are supposed to strive for a kingdom that is not 
of this world. If it were at least understandable if this party had dedicated itself to the fight against the 
godless movement and would make a corresponding election propaganda, then it remains completely 
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unfathomable what the zeppelin has in common with the center, other than the element, the sky, which the 
zeppelin strives for, which the center turns away from it more and more. 
 

 
 

It seems that the Center's desire to be current, even at any price, drove it to want to use the zeppelin as a 
means of propaganda. The idea of exploiting the popularity that the first post-war zeppelin had among the 
population and for the construction of which the funds had been raised by the entire German people was 
not bad; but here it took on a completely impossible form. 
 
The posters “Hitler becomes President of the Reich” and “What does the Sage say?” are based on the 
same principles in terms of intention and design. In both cases, a person is placed in the room as a focal 
point and the advertising text is spoken by them. (Posters on pages 99 and 111.) 
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For the Democrats, it is the wise Diogenes, sitting on his legendary barrel, muttering and letting the 
surrounding world share in his insights. The logic of the Democratic copywriter's words corresponds to 
the overall design of this poster. However, the execution also sheds a revealing light on the treatment 
meted out by the party leadership to supporters of the Democrats, and those who might become 
supporters. It is not necessary to go into further details of this poster, because they follow from the 
examination of the NSDAP poster. 
The poster “Hitler becomes Reich President” is typical of the militant, forceful NSDAP propaganda that 
brooks no contradiction. The words of the Führer: “We take the destiny of the nation into our hands” in 
connection with the picture express a sense of responsibility and strength; this appeals precisely to the 
masses, who are so vacillating, who are so attracted to decisive leaders. Thinking people who themselves 
hold responsible positions in business, etc. will also place more trust in a determined, energetic man than 
in a weakling. 
At the same time, the hardness and uncompromising nature expressed by the poster also has an 
intimidating effect on the enemies. It shakes their self-confidence and raises doubts about the victory of 
their own cause. In fact, this poster has caused great concern among the ranks of the SPD leadership 
because of its effect on the masses. Unfortunately, this poster has two flaws that detract from its impact 
and therefore cannot go unmentioned. First, the hand of the leader is not lively enough and seems to 
suggest that the entire shot is staged. At least this flaw is not so noticeable. The second mistake is much 
more serious: the use of the slogan created for this election campaign: “Hitler becomes Reich President!” 
(emphasis on the second word.)  
 
I would like to quote Hadamovski here, who says the following (in his assessment of the work at hand): 
“I consider this slogan a serious error of propaganda. The suggestion in the propaganda slogan may only 
ever refer to the possibility, but never the outcome. If you coin this slogan for an election to be held on 
March 13th: 'Hiter becomes Reich President!', then this slogan, even without any further additions, means 
to every reader and listener: Hitler will become Reich President on March 13th. With this slogan, you are 
clinging to the outcome and its guaranteed success; but when that evening comes, everyone in the 
country, including your own supporters, will say: ‘You have deeply disappointed us, you have raised false 
hopes in us, yes, you have even lied to us!’ The collapse of trust is the most serious blow that can be 
inflicted by any propaganda.” 
 
Significantly better than the chosen slogan would have been the one chanted by the SA in the Sportpalast: 
“Hitler shall become Reich President!” 
The synthesis between the first half of the text and the poster is so harmonious that it must be described as 
absolutely perfect. It is impossible to answer the question of the priority of text and drawing, because each 
can only be a consequence of the other. (Even though we know that the drawing was there first.) 
Another poster, also from the period of the Reich presidential election, is that of the committee for the 
Hindenburg election. 
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This poster, with the beautiful title: “Heroic burden requires heroes” is a prime example of bourgeois 
“propaganda art”. 
It was left to the draftsman Glaß to present Hindenburg as Heracles. Apparently, he was inspired to create 
this magnificent work by reading the “Guidelines for Political Propaganda”, in which Dr. Mierendorff, an 
SPD member of parliament, in conjunction with the aforementioned Prof. Tschachotin, recommends the 
following recipe as particularly effective for political propaganda: “Use 80% intimidation and 20% 
ridicule.”38 Even if the intimidating effect of the poster is not very noticeable, at least a 100% mocking 
effect has been achieved, which, however, was directed exclusively against the creators of this 
fantastically simple and ineffective, but beautifully colorful poster. 
 
Unfortunately, I must now mention another poster, which is indicative of the state of mind of the SPD 
party leadership at the end of 1932. At the end of 1932, faced with certain defeat, these Jews, quivering 
with fear, naturally could not bring themselves to leave the political stage with dignity. The drawing is 
clearly reminiscent of certain works of Bolshevik art from the school of a state mental institution, and this 
impression is reinforced by the text. I might have not mentioned the poster because its propagandistic 
effect is zero; one should endeavor to be fair in the area of political propaganda, otherwise it may happen 
that the effect opposite to the intended one occurs. Once again, an attempt had been made to 'rip the mask 
from Hitler's face', an undertaking as sensible as that of a dog that wants to make an impression on its 
surroundings by howling at the moon for hours on end. This is how you unmask yourself! You show 
yourself to the world as what you really are: 'a freak of filth and fire'.39 
 

39 The poster referenced is obscure, and the author doesn’t include it himself in the volume. 

38 Prof. Dr. S. Tschachotin, M.d.O., and Dr. Mierendorff, M.d.R.: “Principles and Forms of Political Propaganda”, 
printed on behalf of the federal leadership of the Reichbanner Schwarz-Rot-Gold. 
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Finally, within this section, the falsification of posters should be mentioned. It was a popular means to use 
stickers and the like to cancel out the effect of an opponent's poster and, if possible, to falsify it in such a 
way that it even promoted one's own party. The text of these notes was worded to cast doubt on the 
assertions made in the poster. Like the rest of the SPD's propaganda, its stickers were also quite 
unimaginative. The form and content were such that anyone who saw them immediately knew that their 
assertions were not based on fact but were merely invented for the sake of the purpose. 
 

 
 

Of course, it might be advantageous in many respects to have a fairly large supply of such stickers that 
could be stuck on any poster; strictly speaking, however, many did not fit on any poster because of their 
non-binding nature. 
Naturally the NSDAP also used this method in its fight, but since, in contrast to the SPD, it only 
employed the most capable men for its propaganda, the result was also accordingly. For example, they 
produced a sticker; it was a reproduction of a photograph showing a party celebration at which leading 
figures such as Isidor Weiss, Grzesiński, Otto Braun and others were sitting at a lavishly laid table with 
champagne glasses in their hands. This photo was then stuck on the posters of the SPD, on which these 
same people dared to call themselves the leaders of the suffering and exploited people. The signature of 
the sticker read: “German people, judge for yourselves!” 
This effective idea was also taken up by the KPD, and since the NSDAP offered it no handle in this 
regard, the falsified but very effective “Kaiserhofrechnung” [Kaiser bill] was born out of lies and 
slander.40 
The following NSDAP idea was in any case the most effective: a label in lapidary brevity, with the 
demand from bailiffs, receivers and similar professionals: “Vote SPD!” 
It was much more difficult to forge an entire poster. This was sometimes done by overdrawing an 
opponent's poster and having new impressions made from it. Apart from the costs, this production was 
time-consuming because by then the original poster had disappeared from the streets; furthermore, they 
also lacked the topicality that was, after all, the main effect. 
 

40 Professor Randall Bytwerk, who runs the German Propaganda Archive of Calvin University, theorizes that this 
“Kaiser bill” was “a presumably forged bill from the Hotel Kaiserhof, Hitler’s base of operations in Berlin before 
1933, intended to suggest that Hitler was living luxuriously.” 
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The case was different when gangs of billposters went out at night and “reformed” the opponent's posters 
on the individual columns, etc. For example, the NSDAP had obtained precise knowledge of the poster 
“The Third Reich? No!” (page 47) before it appeared in public. A new headgear was hastily created for 
the skeleton as a sticker, and the typical bowler hat of the Marxist bigwigs was chosen. A sticker with the 
word “Yes!” in the exact size was also printed for the word “No”. When the original SPD posters 
appeared on the columns and walls of the houses, it was not long before the Marxist posters had soon 
become National Socialist. 
Finally, the painting of walls, fences, house walls, road embankments, sidewalks, etc. should also be 
mentioned here. 
The effect of this “poster” propaganda consisted mainly, as with banners, in the size of the surfaces and 
the endless frequency of their presence. Interesting here is the use of linoleum cuts, with the help of 
which, for example, Hitler's head was printed on smooth surfaces. The result was excellent, if only 
because of the clean, even execution. 
 
To summarize, I would like to point out once again the great difference between the Marxist and National 
Socialist posters: 
Thanks to their Jewish world view, the Marxists had expressed a negative view of life, both in their 
teachings and in their posters. Logically, they had to resort to defamation and lies, and in the end they had 
a repulsive effect. The National Socialist Weltanschauung, on the other hand, has always been 
life-affirming, and the Fuhrer himself disdained to resort to methods that violated the sense of decency; 
so, the entire NSDAP adhered to these guidelines - despite the harshness of the struggle, nothing repulsive 
ever came from it. This was mainly possible for the Führer because he was never concerned about 
himself, but about the people as a whole; he and his followers were above it all and were thus morally 
superior from the very beginning. 
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Conclusion 
 

In the beginning there was the idea, conceived and embodied by Adolf Hitler. 
In order to put this idea into practice and make it the Weltanschauung of every single German, the people 
had to be made aware of it. 
Once there was a foothold for this idea in a small circle, the propaganda had to launch an attack on an old 
Weltanschauung. 
In terms of time, the poster, the propaganda, came first. 
This propaganda had to be on a very large scale in order to make the right impression on the masses from 
the very start. It was not just a party that was just coming into being, but a great movement - and this 
movement had to be impressive from its very foundations. A greatness had to be consciously presented to 
the outside world that alone could impress the people. 
In the concept of the people, Marxism stood almost like a fortress, so victorious and unshakable. The 
existence of so many smaller and larger parties that were opposed to it did not change this. On the 
contrary - their powerlessness only served to strengthen this position of Marxism all the more. 
History teaches us that in the struggle between nations of equal strength, the nation that had the stronger 
and newer weapons always ultimately prevailed. It is exactly the same in the internal political struggle; 
here, too, only he can win who not only has the stronger Weltanschauung, but who also knows how to 
enforce it ruthlessly. He must not “lack the strength and understanding to communicate the theoretical 
knowledge to the masses, to put it in such a form that it corresponded to their receptivity - otherwise all of 
this knowledge was just prophetic wisdom, without ever being able to become practical reality.”41 
The propaganda had to be new, effective and purposeful. 
That is why the posters were red, 
that is why the words 'nationalist' and 'socialist' were combined, 
that is why the slogans were repeated, over and over again, 
that is why a symbol and a flag were created,  
and that is why, finally, the movement had its fighting troops, its parades, demonstrations and mass 
meetings. 
The poster alone could not convey this new worldview. 
The fact is that the poster could and had to initially serve only one purpose: to get people to go to the 
meetings. That was the only purpose for which the propaganda was organized. When the meeting was 
assembled, the leader could influence the masses, could acquaint them with his philosophy, could express 
their sufferings and sorrows. He presented Marxism as the universal author and instigator of all evils. 
Through this one-sided statement, the fighting strength of the masses was tightly concentrated. By 
pointing out the weaknesses of the opponent, he no longer presented him as insurmountable, as he might 
have been to many before, and thus gave them points of attack where the opponent could be damaged. 
Even if not all of the visitors left the meeting as supporters of the new idea, the new idea was made 
known. 
The poster could now fulfill its second major task, now not only to encourage people to attend the 
meetings, but also to encourage them to think further; that is why the NSDAP only had the written poster 
in the first few years. What effect would the best drawing have had on the people if they had not been 
clear about the party's tasks and goals, or the slightest inkling of them? A certain amount of educational 
propaganda had to be done first. 
From this arose the necessity for the constant repetition of the same simple basic truths. 
It is almost incredible that the Führer recognized these principles of good propaganda long before the war, 
that he saw their necessity for implanting them wherever a goal had to be achieved in order to win. 
In the field of propaganda there is hardly any new discovery which has not already been expressed or 
realized by the Führer in some way. 

41 Adolf Hitler, “Mein Kampf”, page 107/8. 
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For the propagandist, propaganda is not scientific research and investigation – for the Führer has already 
clearly stated its tasks – rather, his task is to adopt these insights and put them into practice. 
War and propaganda overthrew the structure of the Second Reich. 
The militant propaganda of the Nazi Party helped to destroy the inorganic intermediate realm built from 
the ruins of an old overthrown world, to erect in its place the “Eternal Third Reich”. 
The propaganda of the Third Reich is called upon to lead every single member of the nation to the 
national community, and then to make it clear to him that his own well-being is most closely linked to the 
well-being of the general public; that in the new state all areas of life are inseparably connected with the 
great community of the nation, its organs, to which alone it may serve. Therefore, it must help to realize 
the total State of the Third Reich. 
The slogan of the past was 'Germany Awake!' The slogan of the present and the future is: ‘Germany Must 
Remain Awake!' 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

117 



Literature 

 
Literature references in the usual sense cannot be made for this work, since the literature researched for 
this would take up an entire volume for the title references alone. Insofar as they were relevant to the text, 
they have been mentioned in the notes. 
 
The following were decisive for me: 
 
Hitler, “Mein Kampf”, 
Dr. Goebbels, “Kampf um Berlin”, 
 
as well as the writings and lectures of the propagandists Gutterer and Hadamovski. 
 
The 162 illustrations themselves come from the following collections: 
 
Poster collection of the German University for Political Science, Berlin, 
Reichsarchiv of the NSDAP in Munich, 
Collection for Contemporary History F.I.M. Rehse, Munich, 
World War Library, Stuttgart, 
Filmprüfstelle, Berlin, 
Secret State Police, Berlin, 
Berlin State Library, 
Reichstag Library, Berlin, 
Library of the Academy for Free and Applied Arts, Berlin-Charlottenburg, 
And various party offices and private collections. 
 
It goes without saying that I took into account all the relevant literature of the Third Reich. In order to 
avoid making the writing too one-sided, I also needed the literature and fiction of Marxism and 
Communism, which I probably do not need to list in detail. In addition, there is the group of defamatory 
writings and newspapers published abroad against the Third Reich (Brown Books I and II, White Book, 
as well as the Brown Book of the Austrian government, etc.). 
 
 
 
 
 
 
 

 
 

 
 

 
 

 
 
 
 

 

118 



Contents: 

Preface 
Historical Development: 

 
1. From antiquity to world war 

 
2. The war propaganda 

Nature and purpose of this propaganda. 
The enemy alliance. Never a belittlement of the opponent's fighting qualities, but of his moral qualities. 
The opponent is to be equated with a primeval, horrible, insidious beast, to whose destruction all forces 

must be harnessed. 
Germany. The gap between the content of the posters, which were intended to belittle the enemy's fighting 

strength, and reality, was particularly disconcerting to the soldiers at the front. 
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Recruitment. Consideration of the fairly similar conditions for England and America during the World 
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4. Domestic political development of poster propaganda 

overall course from 1919-1933 
 

5. The individual parties 
Their posters, their world view, the keyword that can be placed over their propaganda. 

The bourgeois parties: A world view that could not be grasped by an expenditure of material means. 
The Marxist parties, here especially radical Marxism. They were the only real opponent because they had 

a world view that made it worthwhile for its followers to fight for. 
The roots of communism in Russia. 

The religiosity of the Russian, and his eternal martyrdom. 
The role of the Comintern in World Marxism and in German communism. 

The camouflaged political poster: film, theater, places of entertainment, nudism, sex education and novels 
of manners in the lending libraries. 

The NSDAP. 
Positivism. 

Popular support against class hatred, the principle of achievement against the delusion of equality, family 
care against the mass of humanity, respect for the eternal basic types of humanity: the intellectual worker, 

the manual laborer, the farmer against collectivism, equalization. 
The struggle for power. 

Against the lethargy of the bourgeoisie, against the subversive, destructive intention of Marxism. 
 

6. Good and bad posters 
Written posters. 

The picture poster. 
“Hitler becomes Reich President” - ‘What does the wise man say?” 

“End now’ ”Free us from the red chains” 
Further examples. 
Russian posters. 

The poster of the Jewish artist. Not creative, but imitative, technical, connected with the new Russian art. 
(Examples: Heartfield, Five Fingers. - The Spirit and Face of Bolshevism by René Fülep-Miller) 

Final Word 

119 



Appendix: List of the posters reproduced in this volume 
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Directory 
of the posters reproduced in this volume. 

 
1. Wartime posters 

 
A) Enemy bonds 

1. Depictions of atrocities and their perpetrators 
 

11 “Destroy this mad brute...”, USA 
12 “The Hun - His Mark”, Great Britain 
13 “Remember Belgium” (silhouette of a German soldier with a teenage girl). French origin, overprinted 
for Great Britain 
13 “Halt the Hun” (German soldier with American soldier), USA 
13 “Souvenez-vous de la Belgique” (German soldier trampling a woman with child), France 
13 “Kultur vs Humanity” (German submarine crew shooting an English nurse floating in the water), 
France, republished for Britain 
15 “Journée de l'Oise” (German soldiers drive civilians in front of them as shields), France 
14 “Beat Back the Hun” (German soldier's head with bayonet), Great Britain 
14 “Kamerad” (caricature of the German Gretchen [German tank]), Belgium 
15 “La réponse de l'Amérique aux Boches” (crusader), France 
16 “First Lieutenant v. Forstner goes over the top...”, France 
17 “On ne passe pas” (French soldier), France 
17 “On les aura” (French soldier), France 
18 French goddess of victory smashes a German soldier with sacks filled with gold (war bonds), France 
19 “Which” (yankee hat and spiked helmet), USA 
19 “Feed the Guns” (English machine guns have bond certificates as ammunition belts), Great Britain 
20 “Not much” (John Bull and the “Kaiser”), Great Britain 
20 “The Question” (crossroads with pictures of what it would look like if it was crossed), Great Britain 
20 “And they thought” (American soldier), USA 
27 Doré with a drawing of abominations against England 
31 “I wish I were a man” (American girl acting cute), USA 
31 “Women of Britain” (overseas Englishwoman with native servant), Great Britain 
32-34, posters 1-7: The soldier and the civilian in the USA 
36 “Will you be the fourth?”, Great Britain 
35 “Will you go, or I must?”, Great Britain 
36 “Who's missing?”, Great Britain 
35 “Daddy, what did you do?”, Great Britain 
36 “Send more men!”, Great Britain 
36 “Tell that to the Marines” (Americans with horror), USA 
 

B) German posters 
 

1. Wartime posters 
21 Angel with steel helmet and sash 
21 Soldier with anchor and hand grenade 
22 Submariner and infantryman 
22 Head of a wounded soldier 

2. Freikorps posters 
30 Go home, wife and child 
30 Lads, come out 
30 Protest (Negro strangling German miner) 
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31 Little Red Riding Hood and the Polish wolf 
 

II. Post-war posters 
 

1. System parties 
39 “Who will stand guard over the Rentenmark?”, Democrats 
39 Bismarck as switchman, DRVP. 
40 “Alles nicht radikal!”, “Bund der verünstigen Mitte” 
40 Ahlandkopf with saying, Democrats 
41 Helmsman with Ebert in the background, SPD 
42 ‘Citizens, gather in the State Party’, State Party 
42 “The Savior” (Hindenburg's head), Hindenburg Committee 
45 “Towards the Center” (target), Democrats 
45 “We hold fast to the word of God”, DRVP 
47 “The Third Reich? No!” (skeleton in SA uniform), SPD 
82 Bread is hung higher, SPD 
93 “Do good to all”, Catholic Caritas 
100 “From red chains, do good...”, German People's Party 
101 “Vote for Social Democrats!” (worker smashes a swastika), SPD. 
106 “Freedom has an ally...”, Economic Party 
106 “Mother, keep your son” (mother with child), SPD 
107 “Remember” (soldiers at war), SPD 
109 “France's Watch on the Rhine”, Ver. Fatherl. Associations 
109 “We hold fast to prayer”, DRVP. 
110 “Once and now”, DRVP. 
111 “Our goal: the free Zeppelin”, Center 
111 “What does the wise man say?” (Diogenes on the barrel), Democrats 
113 “Vote for Hindenburg”, (Hindenburg as a giant, Hitler as a dwarf) 
(?) “And that's Adolf Hitler!” (caricature of the head), SPD [not in scanned volume] 
115 “Hunger is approaching” (redrawing of an NSDAP poster), SPD. 
114 “SA. has new laces”, SPD. 

2. KPD posters 
38 “Prolet wie lange noch”, (Proletarian, how much longer?) 
53 to 56: Illegal KPD propaganda 
80 “Who pays?”, (“Salt tax soldier”) 
86 Five fingers 
96 “Fight with us” 
97 ‘Enough of this system” 
 

3. Foreign relatives 
46 ’Red educational fruits”, Austria 
46 “Remember July 15”, Austria 
48 Two pictures from Russia, from the work of R. Füllöp-Miller 
49 Anti-God poster, Russia 
83 “Mothers, fathers, look”, Austria 
96 Russian women, Russia 
96 Lenin, Russia 
97 “Give World October a chance”, Russia 
106 “Pour le Désarmement...”, France 
107 “La Dette”, France 
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4. Miscellaneous 
51 to 52 Announcements of films, cabaret, theater, and revues 
88 Italian caricatures from the Abyssinia campaign 
103 The achievements of the revolution, The People's Bloc 
104 The People's Bloc in Bavaria 
 

5. NSDAP Posters 
58 The program 
*59 to 65 The first posters from the period up to 192342 
*68 Heads roll. 
*69 Spoiled Ham 
*70 Hail, Emperor 
*71 Swastika-Christian cross 
72 Fridericus Rex 
72 v. Epp's call 
*73 Frick in Thüringia not yet overthrown? 
*74 Never again anti-Semitism 
*75 The government has fallen 
*75 Stop, thief 
*76 Workers and employees of Berlin 
*77 German farmer 
79 Work and bread (chimney over roofs) 
84 Work and bread (tools in all hands) 
85 Adolf Hitler has brought you together (workers, farmers, citizens) 
86 Day of recognition (Nazi and communist shake hands) 
87 The Organized Will of the Nation (SA men) 
88 German people, you have to vote 
89 To Germany (Saar referendum) 
90 German mother, i’ve come home to you (Saar referendum) 
91 Peace of honor 
91 The marshal and the corporal 
92 No one should go hungry 
93 Remember Altona 
93 “Troß Verbot nicht tot” 
94 Berlin! We are not yet dead! 
*98 End corruption 
98 One man 
100 Finish now 
101 Against hunger 
102 Hitler head 
103 Down with financial enslavement 
105 A lane for freedom 
104 Work - bread (SA. man. head) 
99 We take the fate of the nation into our own hands 
114 Election fraud 
 
 
 

42 * = from the Rehse Collection, Munich. 
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